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THE JOURNAL OF THE 
TELEPHONE INDUSTRY 


PLANT CLINIC 
Over 100 telephone men attended a 
plant clinic sponsored by the Ill. 
Telephone Association. Here H. E. 
Kroon of Illinois Bell, shows how to 
locate a sheath break in polyethylene 
insulated cable and remove the water. 
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‘‘THERE IS NOTHING FINER THAN A STROMBERG-CARLSON"’ 


‘The 
trace 


on an oscilloscope 


in the Stromberg-Carlson 


telecommunication research 


laboratory was the starting point 
of greater profit for you. The development of XY” Toll 
Ticketing System had its breakthrough here. A trace on the 
‘scope told our research engineers that pulses could be recorded 
on magnetic tape while the tape was stopped. This was the 
final key that unlocked the economies of the XY Toll 
Accounting System for you. 

This system is designed to produce greater operating profit. 
It is fully automatic; requires little manual attention; 
no need to change or transfer tapes. The system is centralized 
and self-contained, giving you readout plus accounting 
at your convenience, under your control. 

All this adds up to more profitable DDD revenue now. 
Get the full story from your Stromberg-Carlson representative. 
In Atlanta call TRinity 5-7467; in Chicago STate 2-4235; 
in Kansas City HArrison 1-6618; in Rochester HUbbard 2-2200; 
in San Francisco OXford 7-3630. 


STROMBERG -CARLSON 
a ovvision of GENERAL DYNAMICS 





FLASHES 
AND PLUGS 


NOT A BIRD, BY ANY NAME! The Toronto, Canada, humane 


society inspectors were asked by telephone to help a baby alligator 
out of a tree. The woman who telephoned said the creature was 
injured and wasn’t moving much. 

She was wrong about the gator’s being injured, but she was 
right too — it wasn’t moving — it was stuffed! 


. 
ROYAL TELEPHONICS. Special telephone facilities were pro- 


vided to cover Queen Elizabeth’s visit last summer to open the St. 
Lawrence Seaway. These arrangements, according to The Blue Bell 
of Canada, call to mind associations of royalty with the telephone. 

In 1876 when Alexander Graham Bell gave his first public dem- 
onstration of the telephone at the Philadelphia Centennial Exposi- 
tion, Dom Pedro, Emperor of Brazil, made his much quoted re- 
mark, “My God, it talks!” 

Shortly afterwards, the young inventor had the privilege of show- 
ing his brain child to none other than Queen Victoria, newly 
created Empress of India. 

Her Majesty listened with interest to songs and recitations which 
were piped in from afar but was in no haste to order a telephone 
for either Windsor Castle or Balmoral. 

At the time of her Diamond Jubilee in 1897, she relented briefly 
in her opposition to a telephone for her own use, and a special 
service was provided to her own rooms to enable hey to listen to 
the singing of “God Save the Queen” in London’s Albert Hall. 

Quite different was the reaction of her great grandson, King 
Edward VIII. He was a firm believer in the use of the telephone 
and gave instructions for an instrument to be placed in every room 
of Buckingham Palace which he might use. 

“He even,” said a contemporary report, “puts through calls 
himself without the operator’s assistance.” 


TAKEN LITERALLY. The Hung Up Bank in Seoul, North Korea, 
has changed its name to the Han-IIl Bank according to a Reuters 
report. English-speaking customers complained the bank’s tele- 
phone operators were answering incoming calls by saying, “Hang up.” 
The old name meant “bank for business promotion.” 
The new name means “No. | bank.” 


A WALLOP-A-LOOZA! When Southwestern Bell operator Doris 
Marshall at Clinton, Okla., heard a small boy crying on a line, she 
summoned assistant chief Maggie Brown to listen. They decided to 
call police and quickly had them on the way to check for trouble. 

Officers found a pair of young tykes having a battle royal while 
their mother was out shopping. 


The smaller of the two had started crying while they argued, so 
big brother took up the fly spray and every time the little one 
opened up his mouth to bawl, he got a face full of repellent. 

Police found the mother, who washed out the tot’s mouth and 
applied a home remedy. We wonder what she applied to his brother? 


CHANGE OF ADDRESS 


Please notify your local postmaster and the Circulation 
Department of TELEPHONY of change of address. Change 
cannot be made without the old as well as the new address. 
Allow three weeks for change of address to become effective. 
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TWO STANDARD FLOTROL CHARGERS 
TEAMED TOGETHER FOR THE UTMOST 
IN FLEXIBILITY, SAFETY, COMPACTNESS 


You get standby peak capacity or 
additional operating capacity — 
without using additional costly 
floor space! 


The Lorain Dual Flotrol Battery 
Charger Assembly consists of two 
complete Flotrols mounted one 
above the other in a standard 23” 
relay rack. The upper unit is in- 
verted to bring all meters and 
controls to eye level, along with 
easy-access input and output leads. 
Total floor space: 24-3/8”x 15”. 


The two chargers can be used 
either individually, or continu- 
ously in parallel. In addition, an 
automatic control panel (optional) 
allows either Flotrol to be selected 
as the primary charger with the 
second unit automatically oper- 
ated in response to load demands 
exceeding the capacity of the 
primary charger. 


Maintenance work or replace- 
ment of either unit leaves the 
other in service. 


Automatic proportional sharing 
of the load when operating in 
parallel is available on most of 
the 14 models. 


Single-phase Duals offer a range 
of outputs from 24 to 48 amps. 
(input 230 or 115 volts, 60 cy- 
cles). Three-phase Duals cover 
50 to 100 amps. Capacity of a 
Dual unit of less than maximum 
rating can be increased at any 
future time by substituting a larger 
Flotrol for either unit. 


Lorain Dual Flotrols are offered 
in many combinations of charg- 
ers, controls and accessories. 
You can buy complete assemblies 
or any part you require. Get the 
full story. 


Write for Bulletin 174A 


THE ONLY COMPLETE LINE OF POWER EQUIPMENT FOR COMMUNICATIONS 


our equipment 
is sold through leading 
telephone distributors 


JANUARY 2, 1960 


TELORAIN Zeit Cyooration 


1122 F Street Lorain, Ohio 


Phone: ATiantic 8-9191 








Kellogg’s K-500 series telephone has been voted 
one of the “ten best contemporary designs” 

in a poll conducted by the Institute of Design of 
the Illinois Institute of Technology. 


The K-500 also represents engineering excellence 
—every part and component a masterpiece of 
precision skill... tested under the most exacting 
conditions to meet the rigid requirements for 
lasting performance... making the Kellogg K-500 
an instrument of unmatched quality and beauty 
... truly the pride of the industry. 


KELLOGG K-500s 


Give your subscribers a choice of the smart 

new wall or standard desk models in the 500 
series—in a selection of 10 attractive colors to 
match any home or office decor: red, yellow, green, 
ivory, rose pink, aqua blue, light beige, 

light gray, white, black. 


Place your yearly order for K-500’s in advance. 
Kellogg will ship the number of phones you need 
each month at the overall quantity discount. 


Ask your local Kellogg representative about this 
and other K-500 benefits. 


HELLOCG a 


CHICAGO, ILLINOIS 


Kellogg Switchboard and Supply Company, 6650 South 
Cicero Avenue, Chicago 38, Illinois. Communications Division 
of International Telephone and Telegraph Corporation 


Regional Offices and Warehouses: 

CALIFORNIA: 23 Broderick Road, Burlingame, Calif., OXford 7-5780. 
GEORGIA: 1594 Southland Circle, N.W., Atlanta 18, Ga., SYcamore 4-244]. 
ILLINOIS: 4600 So. Tripp Ave., Chicago 32, Dlinois, CLiffside 4-4300. 
KANSAS: 7th & Sunshine Road, Kansas City 15, Kansas, MAyfair 1-4418. 
NEW YORK: 327 North West Street, Syracuse, N. Y., HArrison 2-9251. 
TEXAS: 1515 Turtle Creek Blvd., Dallas 7, Texas, Riverside 7-5191. 
EXPORT: 1600 So. Tripp Ave., Chicago 32, Illinois. (Liffside 4-4300 





A&-\enkurt has everything 
you need for 


profitable circuit expansion 


Dealing with AE-Lenkurt is mighty good 
assurance of getting things done the right way 
from start to finish. That’s because we offer a 
complete “package,” designed to meet your 
precise needs. 


You deal with experienced telephone engi- 
neers who understand your problems, and 
stand ready to relieve you of all planning, 
engineering and installing details. 


Our engineers will give you impartial recom- 
mendations on the type of equipment that will 
serve your needs most efficiently and econom- 
ically for the long pull. That’s because we offer 
a complete line of communications equipment, 


and we have no reason to “push” any one 
system. 


With Lenkurt equipment you can add as you 
go, the “building-block” way, with full assur- 
ance that what you buy today will work with 
what you buy tomorrow. 


In addition, AE can be your headquarters for 
everything from cable to carrier, from microm- 
eters to microwave—separately or in a com- 
pletely integrated package. 


Want more facts on progressive planning? 
Then call your Automatic Electric represent- 
ative, or mail coupon today. 


ALL YOUR COMMUNICATIONS NEEDS 
FROM ONE DEPENDABLE 


Automatic Electric Sales Corporation, SOURCE 


Northlake, Illinois 
Attention: Mr. T. B. Collins, Manager 


Please send literature on: 


(0 Lenkurt Carrier (0 Lenkurt Microwave 
(C0 Lenkurt Mobiltel (D Lenkurt Datatel 
(C0 AE Telephone Equipment and Supplies 


Name 

Title. 

Company 
COO 


a ercerncenttininscsttitsininniinnteniemgen le 


In Canada: Automatic Electric Sales (Canada) Ltd., 
18S Bartley Dr., Toronto 16, Ont. 


en 
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AUTOMATIC ELECTRIC 


Subsidiary of 
GENERAL TELEPHONE & ELECTRONICS 


JANUARY 2, 1960 


Lenkurt Microwave, 
for instance— 


Lenkurt microtel Type 74A is telephone- 
engineered to meet all telephone standards. 


With Lenkurt 45BX Carrier, a single 
6000-mc unit can accommodate from 4 to 
240 channels. 


Check these features: 


Economical: Power consumption only 
250 watts. Uses fewer tubes and operates 
from office batteries or power line. Auto- 
matic frequency control dispenses with 
need of ovens or blowers. 


Efficient: Makes maximum use of avail- 
able frequency spectrum; has higher power 
output; requires lower input (system gain 
10 times that of most other equipment). 


System Expansion: With r-f circulators 
2, 3 or 4 terminals can be added to same 
antenna system, quickly, economically. 


Circuit Flexibility: Back-to-back termi- 
nal equipment permits dropping and rein- 
serting of channel groups at repeater points. 












eas Subsidiary of GENERAL TELEPHONE & ELECTRONIC 
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MONEY - SAVING 


FEATURES OF THE 


© LEICH DIAL 
SYSTEM 


reduces maintenance 
for over 1,000 exchanges 


The owners of 1,000 small and medium size Leich Dial Systems 
are the best salesmen Leich has. They recommend Leich’s all-relay 
equipment because it cuts their maintenance cost to the bone. 

Since the Leich Dial System is all-relay, there’s simply less to 
go wrong. It eliminates mechanical switching mechanisms which are 
apt to wear or require maintenance or adjustment. Then, too, Leich 
relays have been tested for millions of operations without failure. 

Surveys show that Leich’s Dial System requires less upkeep than 
any other switching equipment. These surveys are based on actual 
cost-per-station reports made by telephone companies. 

A few of the 1,000 exchanges that cut maintenance costs with 
the Leich Dial System are listed here. 

Tuba City, Arizona Fontanelle, Iowa 
Meigs, Georgia Wilson, Kansas 
Potlatch, Idaho Washington, Kentucky 
Woodlawn, Illinois Freeborn, Minnesota 

A Leich sales engineer is at your service. There’s no obligation. 
Write for details. 


ICH SALES CORPORATION + 427 WEST RANDOLPH STREET «© CHICAGO 6, ILLINOIS 
IFiC COAST: 11401 W. PICO BLVD., LOS ANGELES 64, CAL. EAST: 3651 CONNECTICUT AVENUE, YOUNGSTOWN, OHIO 
THWEST: 1227 SLOCUM STREET, DALLAS 7, TEXAS SOUTHEAST: 5126 SOUTH LOIS ST., TAMPA 11, FLORIDA 


anufacturers of telephones, switchboards and related apparatus since 1907 





MANUFACTURING CORP. 


THE MODEL “RC” DEHYDRATOR AUTOMATIC 


The Model "RC" Dehydrator is designed to supply dry air to tele- 
phone cables. Among its many outstanding safety features are: 


¢ Hi-Lo pressure switch for alarm The Model "RC" and "R" De- 
Humistat for alarm above hydrators Automatic are de- 
4%, R.H. 


Power failure relays and of 80 miles or less of cable. 
separate fustat 


By-Pass Valve & Alarm for The Model RC" is a floor 
excessive R.H. mounted unit, and the Model 
Mechanical control valve for "R" is for wall mounting. Op- 
stand-by air supply (O.P.N.) erating voltage is 115/220 
in event of power failure volts, | phase, 60 cycle, and 


Additional safety features on the output is 700 standard 
air compressor 


Power supply is | 15-volt, AC ; 
on Bg 7 heat and with a dewpoint of —40°F. 


signed for small installations 


cubic feet per day maximum, 


Air Compressor and power consumption of 2 
Power consumption—2 AMPS AMPS. 


NEW MODEL “RC” 
cabinet mounted 


MOBILE POWER UNIT MODEL “A” 
Model MPU-4-C Air Compressor Dehydrator 


Generator (slow speed for quietness) Exchange unit equipment de- 
2500 Watt, 1 10-Volt DC Lio signed to supply chemically 
Pump—2800 GPH dry air for telephone cables, 


i ial and underground, this 
Diaphragm to mode MPU-4¢ — Setety Muffler aeria g t 
remove seep- unit can supply as many as 


age and drain 
back 


Air Compressor 
—to put cables Pump 
under pressure 
for cutovers or 
repairs 

Furnished with 

or without 
pump and com- 
pressor. 


60 cables. It is equipped with 
volume recording air meter, 
high and low pressure alarm 
switches, humidstat and hour 
meter. 


* Completely automatic in 
operation 


* Air purifier to eliminate 
oil mist 


* Incorporates the iatest 
safety devices 


phone or write 


S & G MANUFACTURING CORPORATION 
P.O. Box 1309 * New Orleans 10, La. * JAckson 5-31.42 
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QUICK & ECONOMICAL 
INSTALLATION WITH 


BD 


Install Cook BD type Pedestals in your buried 
wire and cable plants to save time and money. 
The advanced design features, and more accessible 
termination, protection and loading facilities, 
allow for easier and faster pedestal installation 
and equipment termination. 

The cover is removed quickly by loosening one 
screw. The removable terminal bracket permits 
easy mounting of terminals, protection and load- 
ing coils. The spacious interior allows plenty of 
room for wires and cables, and makes terminating, 
loading and splicing easier. 

BD Pedestals can be ordered with Cook Hi-Fi 
Loading Coils and 3C protected or unprotected 
Terminal Blocks to fit your specific requirements. 
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Complete installation of Cook BD Pedestal Showing c 21-119 BD Pedestal 


No. 521-120 for up to 100 pair, 22 gauge for up to 18 pair, 22 gauge cable or cable and 
underground plastic cable. wire installation. 


£ OOK ELECTRIC 
= Company 


2700 Southport Avenue Chicago 14, Illinois 
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NORTH ERICOFON 


proven and accepted 
as the finest 
telephone in the world 


’ 


In October, 1956, North introduced the Ericofon to the Telephone 
Industry. Today, three years later, the Ericofon is offered as a stand- 
ard telephone instrument by hundreds of telephone companies. 


The Ericofon was a proven instrument even before its. introduc- 
tion—proven in laboratory testing over a period of SIXTEEN years 
of development. Hey 


It remained only for the Ericofon to prove itself to YOU—and 
ham ate-weelelal-madar-le 


e The Ericofon has proven itself to be the most beautiful, 
most wanted telephone instrument in the world! 


e The Ericofon has proven itself to be the most convenient 
telephone instrument to use! 


e The Ericofon has proven itself. to be the biggest single fac- 
tor in building revenue increasing extension installations! 


e The Ericofon has proven itself to be equal to any instrument 
in reception and transmission! 


If you are not yet offering Ericofons to your subscribers—let the 
Ericofon PROVE ITSELF TO YOU—NOW. The finest telephone in- 
strument in the world is the Ericofon. Ask any user. 


The Ericofon is another product of 


THE DYNAMIC FORCE IN THE TELEPHONE /NDUSTRY {> 
NORTH ELECTRIC COMPANY  “iikltr 
Galion, Ohio Q 2S 7 


60-T-1 
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Now — Gould Stationary Batteries in Plastrite Jars 


withstand MORE HEAT THAN EVER WITHOUT DAMAGE! 


They will not warp, bulge, or lose shape in the sun or extremely high room 
temperatures. The Plastrite Jars have 50% higher elongation characteristics, 
15-30% higher resistance to heat distortion than other stationary battery jars. 
Save space. Gould’s new Stationary Batteries in Plastrite Jars save you 30- 
40% more floor space; this means you can increase your battery room capacity 
without increasing the room size. Lightweight Plastrite Jars have great impact 
resistance, are unharmed by normal handling and shipment. 

Defy electrolyte seepage. New Silicone O-ring post seal expands under com- 
pression, prevents escape of electrolyte. New stronger posts assure full current 
carrying capacity. Improved element suspension eliminates cover breakage 
due to weight of battery element. 

Gould Stationary Batteries in Plastrite Jars are available in Plante, Calcium, 
or Kathanode. Write for details today, or call your local Gould office listed under 
““‘Batteries— Industrial’ in the Yellow Pages. Gould-National Batteries, Inc., 
Trenton 7, N.J. In Canada, write to Gould-National Batteries of Canada, New Stationary Batteries in 


Ltd., 1819 Yonge Street, Toronto, Ontario. Plastrite Jars offer the same 
long life for which Gould has 
always been famous. 


Voor ovo gom GOULD 
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CAPITAL 


BY FRANCIS X. WELCH, WASHINGTON EDITOR 
AND EDITOR, PUBLIC UTILITIES FORTNIGHTLY 


E BELL SYSTEM had a success- 
ful year in 1959 and the prospects 
for 1960 are good, according to the 

year-end statement issued by Frederick 
R. Kappel, president of the American 
Telephone & Telegraph Co. But further 
down in the text of Mr. Kappel’s state- 
ment there is a note of caution which 
doubtless reflects some of the difficulty 
the Bell System has been having with 
rate cases in some states. That is the 
part where he stressed the “need is for 
all government agencies and regulatory 
bodies in particular to recognize that 
the public will get the best service or 
products at the most reasonable price 
if they will allow earnings that stimu- 
late top-flight performance.” 

Still further on in his text, Mr. Kap- 
pel referred to a trouble area of re- 
sistance to rate cases which has 
developed, when he said: 


“More and more I think the regula- 
tory commissions and their staffs are 
recognizing the ties between profit, per- 
formance, and progress. However, a few 
commissions still prescribe a very 
skimpy earnings diet. So a big part of 
our job ahead is to keep carrying the 
message that progress does depend on 
good profits, and prove it by perform- 
ance. This we shall do in good faith 
and with full determination.” 


Actually, the total number of tele- 
phone rate cases showed evidence of 
tapering off in 1959 and that may well 
portend a smaller number in 1960. This 
could mean several things. It could 
mean that earnings, as a whole, have 
caught up proportionately with the in- 
flationary pace, at least temporarily. It 
could also mean that increasing regula- 
tory resistance to rate increases was 
channeling telephone company efforts, 
to make rates meet revenue require- 
ments, into other areas, such as auto- 


JANUARY 2, 1960 


AT&T President Kappel, in year-end statement, calls for 
recognition, on part of regulatory commissions, that a com- 
pany’s ability to give good telephone service depends on 
good earnings. General of Ohio asks state commission to 
determine reasonableness of basis for settlement on inter- 
changed toll business with Ohio Bell. 
on FCC in radio and TV hearings. 


mation or other economical practices to 
absorb higher operating costs. 


Whatever it means, the Bell System 
had a fairly rugged time with its rate 
cases during the past year. There were 
some notable increases granted in New 
Jersey (11 million dollars) and Vir- 
ginia (7.2 million dollars). The General 
System did well with its largest case 
(a 3.2 million dollar boost granted by 
the Illinois commission to General Tele- 
phone Co. of Illinois). But a particu- 
larly hard core of regulatory resistance 
developed in the southern tier of states, 
including Alabama, Mississippi, and 
Louisiana. There was also difficulty in 
neighboring Tennessee—all served by 
Southern Bell Telephone & Telegraph 
Co. 


Therefore, when Mr. Kappel spoke of 
carrying the message that “progress 
does depend on good profits, and prove 
it by performance,” there is the nega- 
tive implication that where reasonable 
profits are denied the progress and 
performance of the service may suffer. 
This is a truth so self-evident that 
there is no need to emphasize the nega- 
tive alternative, unduly. But we can 
expect that the Bell companies will 
continue to seek rate increases where 
profits are below par, and also to point 
out to the regulatory authorities the 
consequences of refusal to grant ade- 
quate relief. It is a fair prediction 


Witnesses gang up 


therefore, that, while the total number 
of rate cases in 1960 may be less than 
in 1959, there will still be some rate 
case news from the three Gulf states 
mentioned in the coming months. 


Bell-Independent Toll Division 


One interesting case already set up 
for possible decision early in 1960 in- 
volves the question of sharing toll 
revenues between a Bell and an Inde- 
pendent telephone company. This ques- 
tion does not usually get into the posi- 
tion of a contest before a regulatory 
commission. In the past it has generally 
been a matter of negotiation between 
Bell and Independent companies, usu- 
ally with USITA working on behalf of 
the Independent companies. 

This particular case, however, arose 
last month (Dec. 16, 1959) before the 
Ohio Public Utilities Commission when 
General Telephone Co. of Ohio, failing 
to come to terms with the Ohio Bell 
Telephone Co., filed a petition which, in 
effect, asks that the Ohio commission 
determine the reasonableness of the 
basis for settlement on interchanged 
toll business. 

If this case is actively contested and 
goes to a decision by the commission, we 
may witness the unusual situation of 
a formal regulatory ruling on the fair 
and proper division of toll revenues 
under such circumstances. It is note- 
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worthy that General of Ohio is depend- 
ing on the standard separations meth- 
ods and procedures contained in the 
USITA Separations Manual (as issued 
in October, 1959). This, in turn, is 
represented as conforming with the 
separations principles agreed upon by 
the FCC and the National Association 
of Railroad and Utilities Commissioners 
(NARUC) in the joint 1957 NARUC- 
FCC Separations Manual. Of course, 
the two parties could still settle “out 
of court,” so to speak. But at this 
writing the case seemed to be moving 
towards a more formal showdown. 


Incidentally, the NARUC-FCC Sepa- 
rations Manual recently got some addi- 
tional authority from an Oregon state 
court, which ruled that the state com- 
mission could not arbitrarily ignore the 
formula approved by the manual. The 
court did not say that the Oregon com- 
missioner necessarily had to follow the 
NARUC-FCC formula or could not 
work out 4 formula of its own. But in 
view of the general acceptance and use 
of the NARUC-FCC formula by other 
state commissions, the Oregon court 
felt that the state commission would 
have to set forth good reasons for 
departing from the agreed national 
standard. 


Ganging Up on the FCC 

This correspondent must admit that, 
due to a personal indisposition, he has 
not been attending the FCC “all-star” 
hearings on what is wrong with tele- 
vision and radio broadcasting. But upon 
reading the record of testimony by a 
very diverse cast of celebrities, one gets 
the impression that the FCC is in dan- 
ger of becoming a kind of a football. In 
four days, moré than 30 witnesses, 
including leading educators, clergymen, 
farm leaders, civic and women’s club 
leaders, had their say and made some 
50 different proposals. 

Not all of the testimony was critical, 
although most of it was. One of the 
religious leaders took the trouble to 
point out that the television-radio in- 
dustry has done a fine job in developing 
a magnificent form of entertainment 
and communication in a short time and 
that its virtues outweigh its sins. But, 
on the whole, both the broadcasting 
industry and the FCC were given some 
critical slants about how poorly they 
have done their respective jobs. 


Upon closer analysis of these com- 
plaints, this writer is inclined to think 
that some tended to cancel out others, 
since they both could not be correct. 
Some of the witnesses, for example, 
thought that the FCC had enough au- 


thority under present law to have 
averted some of the things which have 
happened in broadcasting. Others called 
for new laws on the ground that exist- 


ing statutory powers are inadequate. 
Some thought that self-regulation by 
the industry would be sufficient now 
that the House Legislative Oversight 
Sub-committee has pointed its finger to 
weaknesses. 


Nobody seemed to think that the FCC 
should be a censor to the extent of 
determining what should be broadcast. 
Yet, one of the witnesses, Prof. Charles 
Siepmann, now on the faculty of New 
York University, thought that the FCC 
went off the track 13 years ago when 
it failed to adopt and enforce the so- 
called “blue book,” setting up standards 
for testing the adequacies of radio sta- 
tion programing in the public interest. 


Without going into this “blue book,” 
of which Professor Siepmann was one 
of the reputed authors, it would cer- 
tainly put the FCC in the position of 
close supervision of programing to a 
point where it would be hard to resist 
censorship. Anyhow, the FCC pigeon- 
holed the report in 1946 and has done 
nothing about it ever since. 

Even some of the former members 
of the FCC got into the act, with a 
release from New York, dated Dec. 21, 
condemning the present FCC for failing 
to protect the air waves as a public 
natural resource. These critical ex-com- 
missioners were Clifford J. Durr and 
former Chairman James Lawrence Fly, 
both joined by a former FCC counsel 
Benedict P. Cottone. They charged that 
the present commission had the legal 
responsibility and the duty to insure 
that radio and TV programing serve 
the public interest. The commission was 
defended by a member of the present 
board, Commissioner Rosel H. Hyde, 
who pointed out that the public must 
not expect the FCC to do things not 
authorized by law. 


What was the reason why the FCC 
practically invited this voluntary beat- 
ing? FCC Chairman Doerfer explained 
in his opening statement the reason for 
the hearings when he said “We must 
have sufficient information to give 
thoughtful consideration to corrective 
measures within our powers or to pro- 
pose legislation .. .” The witnesses were 
questioned by the commissioners pres- 
ent, who included Robert E. Lee, Rob- 
ert Bartley, and John Cross, in addition 
to Chairman Doerfer. 


Perhaps the FCC was wise in taking 
the initiative of having these hearings 
serve as a safety valve for various 
pent-up gripes, criticisms, and conflict- 
ing proposals for reforms. Out of the 
welter of sermonizing and breast-beat- 
ing, perhaps some constructive ideas 
can be sifted. At least everybody will 
have had their say. 


But it seemed clear to this writer 
that one way not to go about cleaning 


up the broadcasting mess is to blame 
everything on the FCC, including both 
present and past membership. On the 
whole, the FCC, over a quarter century 
of existence, certainly has had its share 
of crises, condemnations, reorganiza- 
tions, and all the rest. Yet no one can 
honestly deny that, on the whole, the 
majority of the board has always tried 
to do the right thing as it saw it in 
carrying out its regulatory responsi- 
bility. 

Some of the witnesses who talk so 
glibly about why the FCC did not do 
this, or that, or the other thing, could 
hardly have read the Federal Communi- 
eations Act of 1934. Or, if they had 
read it, they could hardly have under- 
stood its limitations. That law, which 
established the Federal Communications 
Commission, gave it jurisdiction to li- 
cense broadcasting stations and to regu- 
late certain interstate phases of the 
telephone-telegraph and other communi- 
cations industries. Included in the law 
was a very definite command that the 
FCC should not act as a censor or inter- 
fere with the content of programs ex- 
cept in the cast of outright salacious 
material. Just how the FCC, with this 
limitation, could have stepped in to 
avert some of the situations revealed 
by the House investigating sub-commit- 
tee is hard for the disinterested ob- 
server to comprehend. 


But you can be pretty sure about 
this much. If the FCC had ied to 
interfere with the programing by cell- 
ing broadcasting stations how much of 
this, or that kind of material, should 
be broadcast and what should not be 
broadcast at all “in the public interest,” 
probably these same “liberal” voices 
would have been raised in dismay. We 
can imagine the cries that would go up 
condemning the FCC for attempting to 
censor or interfere with “free speech” 
or free expression of opinion or enter- 
tainment. Nobody should understand 
this better than former Chairman Fly 
and former Commissioner Durr, both of 
whom were on the commission back in 
1946 when the controversial “blue book” 
was first issued. The storm of protests 
at that time made the FCC run for 
cover and ditch the blue book. Of course, 
we all have 20-20 hindsight. Now that 
the House sub-committee has uncovered 
some unpleasant practices, it is easy 
to speculate on how they could have 
been averted and by whom. 


The telephone industry’s stake in this 
argument lies in the fact that it is 
regulated by the same limited statute 
as that under which the FCC has power 
over broadcasting. If the FCC is sup- 
pused to take a radical or sweeping 
view of its powers over broadcasting, 
by the same token and in the same 
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epeuevete 
relations 


in the Telephone Business 


NFORMING the public about the 
] activities of the telephone company 

is important if the company is to 
develop and maintain good public re- 
lations. 


In fact, as a publicly regulated util- 
ity, the company has both an obligation 
and duty to make every effort to tell 
the public about its policies, what the 
company is doing, and of any plans to 
expand and improve service. It is when 
the telephone company refuses to tell 
its story or when, through carelessness 
or oversight, it waits until too late to 
get pertinent facts to the public that 
suspicion is cast upon the company and 
public relations becomes difficult to 
foster. 


It is generally conceded that the best 
way to let the most people know about 
what the company is accomplishing is 
through the various media of mass 
communications. Healthy press rela- 
tions must be developed to make it pos- 
sible for any company to get informa- 
tion to the public. Also, maintaining 
good press relations often thwarts un- 
warranted editorial criticism of the 
telephone company. 

Every information medium (news- 
paper, radio station, TV station) should 
know who the press contact is with the 
telephone company. The newspaper or 
other information media should be pro- 
vided with the name, title, business tel- 
ephone number and residence telephone 
number of the press spokesman for the 
telephone company. It is often well to 
also provide the same information for 
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. . « INFORMING THE PUBLIC THROUGH NEWS STORIES 


BY R. L. POST* 


Part 3 


an alternate spokesman should the pri- 
mary press spokesman be unavailable. 
The newspaper should be told that 
these persons are available at any time, 
day or night, to furnish information to 
the press. 


Newsworthiness 

It is important that telephone com- 
pany managers develop and maintain 
informal contacts with members of the 
local information media, particularly 
all newspaper editors. If the editor 
knows the telephone man personally 
and has confidence in him, his approach 
to his job so far as the telephone com- 
pany is concerned will be more sympa- 
thetic. Some companies require their 
managers to contact the newspaper edi- 
tor at least once every three months on 
an informal basis. 


In dealing with editors and furnish- 
ing them news about your telephone 
company, it is helpful to understand 
what is news and what makes news. 
Newspapers, radio and TV stations are 
flooded daily with news releases, most 
of which are thrown in the wastepaper 
basket because they don’t contain news, 
or they lose out in competition with 
more important or more interesting 
news items. 


Basically, a story is “newsworthy” 
when it contains one or more of the 
major ingredients of human interest. 
You have the makings of a story when 
a thing, a person or an event is new, 

*Mr. Post is Public Relations Director of South- 


western States Telephone Co. of Brownwood, Tex. 
Parts 1 and 2 appeared in the Dec. 5 and 19 issues. 


novel, amusing, romantic . . . when it 
is directly important to a large number 
of people . . . when it involves contro- 
versy, conflict or mystery ... when- 
ever it plays upon the basic emotions 
of people. 

To put it another way, for emphasis: 
a thing, person or event makes news 
when you can present him, her or it in 
terms of important factual information 

. important trends . . . important 
changes . . . important plans. 

Here are 38 types of telephone stories 
that newspapers would generally con- 
sider news: 

_@) 
tion. 

(2) 

(3) 

(4) 

(5) 

(6) 

(7) 


New building or building addi- 


Line-terminal additions. 

Cable extension and replacement. 
Ground-breaking ceremonies. 
Service pin presentations. 
Retirements. 

Central office visits. 

(8) Personnel changes. 

(9) Public talks by telephone people. 
(10) Company parties and picnics. 


(11) Institution of sales promotion 
campaigns. 


(12) Feature stories on interesting 
people and jobs they do. 


(13) New record set for toll calls 
handled. 


(14) Milestone ceremonies (1,000th, 
2,000th, 3,000th, 4,000th, 5,000th or 
10,000th station installed). 


(15) Number change. 


(16) Telephones out of order due to 
storms, etc. 


(17) Telephone gain for first six 
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months, or end of year; comparison 
with previous years. 

(18) Average length of a telephone 
call, which hours are the busiest. 

(19) Dramatic figures: number of 
switches, miles of wire, weight of equip- 
ment. 

(20) Party line courtesy 

(21) Company exhibits at local fairs; 
floats in parades, business office win- 
dow displays. 

(22) Operator or 
dialing. 

(23) Telephone families (two or 
more working for the company in same 
town). 


(24) Unusual 
people. 

(25) Employes attending company 
schools. 

(26) Availability of telephone films, 
speakers, programs. 

(27) Directory compilation and clos- 
ing. 

(28) 

(29) 
ice. 

(30) Fires, accidents. 

(31) Extraordinary service of oper- 
ators in finding people, helping out in 
am emergency, etc. 

(32) Time of day service. 

(33) Moving from 
another. 

(34) New locations of outdoor pay- 
stations. 

(35) Deaths. 

(36) Employes going into or coming 
out of military service. 

(37) Civie achievements. 

(38) Features on the different jobs 
in the telephone industry. 


direct distance 


hobbies of telephone 


Directory distribution. 
School-to-home telephone serv- 


one building to 


It is most important to know the 
news deadlines of all newspapers. This 
is necessary so that any news informa- 
tion given the editor will get to him 
in time for publication. Timeliness is 
essential in news stories; news a week 
old is seldom news any more. 

There are two ways of informing the 
public through the press: one by ad- 
vertising; the other, by providing news 
and information which a newspaper 
considers worthy of publication. 


Advertising vs. Editorial 

It should be clearly understood at the 
outset that there is a wide gulf, on 
any honest newspaper, between the ad- 
vertising and editorial departments. 
The reason for this is easily under- 
standable. 

When you buy white space (advertis- 
ing) in a newspaper, you can use it to 
say pretty much what you want to say 
and in the way you want to say it. 
You sign the copy (with the company’s 
name) and thus become responsible for 
it. If you make misleading statements 
or give half truths or make claims you 
can’t or won’t live up to—it is your 
responsibility. 

But the editorial columns of the pa- 
per are the newspaper’s responsibility. 
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If the wrong kind of statement appears 
in these columns, the editor or the pub- 
lisher has to take the blame. Because 
of this fact, it is of paramount impor- 
tance that you never give the news- 
papers any copy that will put the news- 
paper or any of its people in a bad 
light or an embarrassing situation. Be 
as honest with the press as you are 
with your customers. 

Since advertising and news are two 
entirely separate ways of informing the 
public, it is bad to refer to a news 
story as “advertising.” Publicity isn’t 
a very good word either. You should 
never mention that your telephone com- 
pany is a good advertiser in trying to 
get news in the paper. Companies 
should advertise for one reason alone 
—to reach the most people in a com- 
munity with a sales or institutional 
message. Whether a telephone company 
advertises or not, it is a news source 
and what the company is doing is of in- 
terest to the people in your town. 

If there are two newspapers, or a 
newspaper and a radio station, in a 
town, you might wonder about fairness 
to each news medium when releasing 
telephone news. A news statement orig- 
inating with the telephone company 
should be given to all local information 
media at the same time to avoid favor- 
itism. However, if one information me- 
dium makes an inquiry on its own 
initiative, the information should not 
be given to its competitors unless they 
also make specific requests. This prin- 
cipal of “exclusive rights” is based on 
journalistic alertness. 


The Reporter’s Function 
When dealing with news reporters, 
remember, first of all, that a reporter’s 
sole purpose is to get a story. You may 
be a most interesting conversationalist 
but that isn’t what is attracting the re- 


porter. He wants a story; he wants 
some facts. That’s his business — the 
way he makes a living. As long as 
newspapers are the primary sources of 
information, the best means of showing 
the public a trug picture of the tele- 
phone company, it’s beneficial all around 
to give the reporter all the facts you 
can, as accurately as you can, and as 
clearly as you can. 

If you have all the answers, give 
them to the reporter freely. For the re- 
porter’s sake, as well as your own, 
don’t bore him with every small detail 
relating to the subject. Give him the 
main facts. If he wants to fill in the 
details with minor matters, he’ll ask 
for them. Otherwise, you’re just wast- 
ing your time and his with some trifles 
that will never get into print or on 
the air. 


Perhaps the information the reporter 
seeks is of a controversial nature. No 


matter how obvious it may appear to 
you that the telephone company is on 
the right side, never indulge in indig- 
nation or senseless argument. Just ex- 
plain your company’s position as you 
know it and state it thoroughly and 
fairly. Don’t try to color or stretch the 
facts. A good reporter recognizes these 
tactics and they throw suspicion on 
your whole case. 


After you have given the story to 
the reporter, never ask to see the story 
before it is printed. It is strictly against 
journalistic ethics for the press to show 
you a story before it is used. If you 
are in doubt as to how the story will 
be handled, you can suggest that the 
newsman recheck the facts of the story 
after it is written if he desires. Re- 
member: the reporter is trained to take 
your facts and write an intelligent, cor- 
rect story, and you insult his ability if 
you ever ask to see a story before it is 
used. Even the President of the United 
States isn’t entitled to this privilege. 


Dealing with Newsmen 

Never be evasive with newsmen. If 
you cannot answer a question for pol- 
icy reasons or the facts are not ready 
at the time, say so. Most newsmen will 
respect you more for being honest and 
explaining why you cannot answer the 
question publicly now, than for merely 
being evasive. 

Be resourceful, and use initiative and 
ingenuity in dealing with newsmen. 
Try to tell them the facts before they 
ever ask you. Give them news tips, and 
let them know you are interested in 
their success. There is seldom a valid 
reason why you should refuse any re- 
quest of a reporter. 

There is always a temptation to 
think of publishers, editors, and re- 
porters as a different and dangerous 
breed. But don’t kid yourself. They 
are people too. They have a specialized 
job to do. So have you. They respond 
to courtesy and consideration. So do 
you. They appreciate intelligent help 
in getting their jobs done better, just 
as you do. The golden rule applies in 
dealing with newspaper people too. 

In many instances, newspapers pre- 
fer to write their own news stories 
from information they gather from 
news sources, such as the telephone 
company. However, in many routine 
news matters, it is possible and some- 
times preferable that the telephone 
company furnish a copy of the news 
story to the reporter. 


In preparing a news release for the 
press, here are some generally accepted 
rules to use as a guide. 

(1) Include essential elements of the 
story in the first paragraph, if pos- 

(Continued on page 44) 
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He Plant Man's Notebook 


BY RAY BLAIN, TECHNICAL EDITORIAL DIRECTOR 


E ARE ADVISED that a new 
subdivision in Michigan will be 
served by all underground utili- 
The telephone and power cables 
will be installed in a single trench. This 
trench will be so arranged that the re- 
quired separation will be maintained be- 
.tween the two services. 


ties. 


One problem that has always faced 
power companies in connection with 
buried distribution has trans- 
former installation. It appears that 
this problem may now be solved by the 
use of semi-buried 


been 


transformer enclo- 
sures. Another arrangement is to mount 
transformers on a concrete pad. 

Both types of installations provide 
adequate protection of the transform- 
ers. Vent openings are completely baf- 
fled for safety of children and for the 
protection of the transformer against 
small animals. this 
type installation so as to 
blend into the landscaping scheme and 
are camouflaged by shrubbery. 


Transformers in 


are located 


In the Nov. 21 issue of TELEPHONY 
we stated that the largest sized plastic- 
insulated and jacketed cable of which 
we have knowledge is 400-pair 22 
gauge. 

A reader now advises us that he has 
been using 900-pair 26 gauge. Another 
manufacturer informs us that his com- 
pany makes 900-pair 24 gauge. 

It is certainly difficult to 
with the parade these days. 


keep up 


» 

We are indebted to A. A. Ariniello, 
sales manager of the Puregas Equip- 
ment Corp., for the gem 
which he received in a letter from one 


following 


of their representatives now traveling 
through South America: 


“One of the problems experienced by 
many telephone companies in this area 
is that sewage causes corrosion that 
eats the sheath from lead-covered 
cables. 


“This cable is all installed in conduit 
and when some character decides to 
build a new house or renovate an old 
one, he just connects his sewage dis- 
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posal line to the nearest telephone man- 
hole. This is much simpler and cheaper 
than installing a septic tank. 


“The telephone company has no warn- 
ing of this action until there is a serv- 
ice disruption. When they go out to 
check the cable, they find that there is 
8 feet of sewage in the manhole. Then 
they must pump it out before they can 
locate the leak in the sheath and repair 
it. Not until then are they back in 
business.” 

* 

It has been learned that rural distri- 
bution cable, much to the surprise of 
everyone, has an average service life of 
about 15 years. It must be understood, 
however, that to obtain the maximum 
life, this type cable must be properly 
installed and maintained. 

If, during installation, the insulation 
of the cable is damaged by pulling over 
the crossarms or by pulling through 
trees, it cannot be expected to provide 
maximum service life. 

Neither ean maximum life be ex- 
pected if the cable is not spliced prop- 
erly. 

Another item that reduces the service 
life of cable is the use of test clips that 
puncture the insulation to contact the 
conductors. 

To sum it up, if this type cable is to 
be used, it should be properly installed, 
spliced and maintained. If this is done, 
maximum service life is assured, and it 
is certain to prove a good investment. 

2 

We had the pleasure recently of in- 
specting a connector designed for use 
in splicing plastic-insulated cable con- 
ductors. This connection can be made 
conveniently and quickly by the use of 
a pair of pliers or a special tool de- 
signed for this purpose. Laboratory 
test data of insulation resistance, die- 
lectric strength and current-carrying 
capacity indicate that this device should 
prove satisfactory in the field. 

There is no need to remove the in- 
sulation from the plastic-covered con- 
ductors. The wires are merely inserted 
in the plastic sleeve which is then com- 
pressec with pliers or the special tool. 
A comblike metal insert removes the 


insulation and contacts the copper con- 
ductor. Also, the one device can be 
used to splice various different sizes of 
conductors. 

It is our opinion that this, and simi- 
lar devices, will eventually replace the 
twisted wire splicing of cable conduc- 
tors. 

e 


Recently, we heard of a case where 
a subscriber wanted his telephone 
equipped with a 25-foot cord, and the 
operating company objected and re- 
fused to provide it. 

First, we cannot understand why 
anyone would have a need for a cord 
of this length. Certainly, plugs and 
jacks would prove more desirable. Ex- 
tra-long cords prove difficult to main- 
tain and often prove a safety hazard. 
We cannot understand why anyone 
would care to have a long cord draped 
around a room to be tripped over. 


Much is heard about push button 
dialing these days and predictions are 
being made that it will eventually re- 
place the conventional rotary dial. The 
pushbutton dial telephone developed 
by the Bell Telephone Laboratories is 
presently being tested by selected Bell 
customers in Connecticut and Illinois. 

It is understood that the manual 
operation of signalling with push but- 
tons requires only a fraction of the 
time required for dialing by the pres- 
ent method. The average time required 
for tapping out a seven-digit number 
on a push button telephone is about five 
seconds. Some users, however, can do 
it in less than two. 

Rotary dialing, by contrast, requires 
an average of nine seconds. The time 
required for a pushbutton call to go 
through after the number has been sig- 
nalled would depend upon the type of 
switching system being used. 


We are told that life would be so 
much simpler if we would care for our 
worries instead of worrying about our 
cares. 
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REA Approves $1,894,000 in Loans 


More than 3,600 subscribers in six states will receive 
new or improved telephone service with the aid of 
$1,894,000 in telephone loans approved during the 
week of Dec. 7 by the Rural Electrification Administra- 
tion as follows: 

Western Iowa Telephone Association, Lawton; $139,- 
000; Dec. 8. 

This loan will help to improve service for 114 sub- 
scribers and to furnish initial service to 49 subscribers. 
The existing subscribers now receive magneto service 
from the Farmers Mutual Telephone Co., Oto. The Oto 
company plans to dismantle its facilities and take serv- 
ice with the borrower as soon as it is available. The 
Western Iowa Association plans to serve the Farmers 
Mutual area through its Smithland exchange. 

REA loans to this borrower now total $1,031,000 
which will aid in enabling it to furnish new and im- 
proved service to 1,915 subscribers. The completed 
system will consist of six dial exchanges, all of which 
are in operation serving approximately 1,610 sub- 
scribers. 

A. E. Grigg is president and Donald C. Grigg is man- 
ager of the Western Iowa association. 


Valley Rural Telephone Cooperative Association, 
Glasgow, Mont.; $103,000; Dec. 9. 

This loan will aid in financing initial service for 271 
subscribers in the borrower’s Air Base exchange. 


REA loans to this cooperative now total $741,000 
and will benefit 1,446 subscribers. The completed sys- 
tem will consists of five exchanges, all of which are 
in operation serving approximately 460 subscribers. 

Lee R. Ellsworth is president and James Turnland 
is manager of the Valley cooperative. 


New State Telephone Co., Roosevelt, Okla.; $141,000; 
Dec. 9. 


These and funds from prior loans will enable the 
borrower to furnish initial service to 550 subscribers. 

REA loans to the New State borrower now total 
$1,694,000 which will benefit 3,814 subscribers. The 
completed system will consist of 10 exchanges. Seven 
of them are now furnishing dial service to approxi- 
mately 2,000 subscribers. 

Harrold Peterson is both president and manager of 
the New State company. 

* 


Wilson County Telephone Co., Floresville, Tex.:; 


$108,000; Dec. 9. 


This loan will aid in furnishing initial service to 292 


subscribers. 


REA loans to this borrower, which now total $1,108,- 
000, will make possible new and improved service to 
2.273 subscribers. The completed system will consist 
of four exchanges. Two of the exchanges are now 
furnishing dial service to approximately 1,500 sub- 
scribers. 

Charles W. Millikin is both president and manager 
of the Wilson County company. 


Telephones, Inc., 8708 Directors Row, Dallas, Tex.: 
$206,000; Dec. 9. 


Initial service to 317 subscribers will be furnished 
with the aid of this loan. The subscribers who will 
receive service for the first time are located in the 
present Springtown exchange. The borrower plans to 
divide this area into two exchanges, and construct a 
new dial office building at LaJunta. 


REA loans to this borrower now total $1,021,000 
which will enable it to furnish new and improved 
service to 1,938 subscribers. The system, when com- 
plete, will consist of four dial exchanges. 

George W. Culler is both president and manager 
of Telephones, Inc. 


Leslie County Telephone Co., Hyden, Ky.: $790,000; 
Dec. 10. 


These funds will aid in enabling the new borrower 
to furnish initial service to 890 subscribers, and to 
improve service for its 268 present subscribers. The 
company now provides common battery service. 

Construction plans include a combined dial and 
commercial office building in Hyden and a dial office 
at Hoskinston. A portion of the loan will refinance 
indebtedness incurred by the borrower in making im- 
provements to its system. 

A. D. Mattingly is president and manager of the 
Leslie County company. 


LaHarpe (lll.) Telephone Co.; $407,000; Dec. 11. 


These funds will enable the new borrower to convert 
its system to dial operation, thereby improving service 
for 710 existing subscribers, and to add facilities to 
furnish initial service to 193 subscribers. The LaHarpe 
company presently furnishes magneto service. 

The borrower plans to replace the LaHarpe central 
offices facilities with a new combined central office 
headquarters building, and to construct a garage-work- 
shop building. 

Ralph D. Todd is both president and manager of 
the LaHarpe company. 


Mobile Telephone Helps Relay received by a pharmacist at the whole- needed medicines in minutes, is oper- 
Drugs in South Africa - sale depot, it is relayed to a mobile ated in Johannesburg and Cape Town. 
unit patrolling the city. e 


A system of relaying drug orders 
from local pharmacists to a mobile van The man in charge of the unit either Corruption Camouflaged 
equipped with a radio-telephone was ‘delivers the medicines or sends a mes- 


, “When the state is most corrupt, 
started in South Africa recently. senger on a motor scooter. 


then the laws are most multiplied.”— 
When an urgent telephone order is The system which can bring the Tacitus. 
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“Ready .... Wrestle!” 


High school teacher-coach, who uses Bell Sys- 
tem science films in physiology classes, sells 
Illinois Bell on making film promoting lost 
art of scientific wrestling in high schools. 


ITH THE advent of television, a 

coach from a Chicago suburban 

high school thought he had seen 
the venerable art of wrestling fall into 
an abyss of stagey, farcical shenani- 
gans, designed primarily to “entertain.” 
On TV, strangling, kicking and butting, 
grunts and groans had taken over from 
skill, balance and planning which for 
centuries had been the principal needs 
in this universal science. 

He reasoned that teen-agers watching 
these mat hams on TV would be dis- 
couraged from coming out for the sport. 
Other school authorities, too, were con- 
cerned. 

The mentor, John W. Fitzgerald, a 
1950 bacteriology graduate of the Uni- 
versity of Chicago, decided to do some- 
thing to wrestling 
participation at Reavis High School, lo- 
cated in Oak Lawn, just southwest of 
Chicago. 


encourage more 


Mr. Fitzgerald was well acquainted 
with such Bell System science films as 
“Hemo the Magnificent” and “Our Mr. 
Sun” and their extraordinary way of 
presenting complex subjects in a fasci- 
nating manner. He 
had shown these films to his physiology 
classes and he felt that they had made 
definite contributions to classroom work. 


and entertaining 


Why not try a film which would serve 


the same purposes in teaching 
tling, a film which would interest smaller 
teen-agers in the sport. He figured if 


the Bell telephone people were so in- 


wres- 


terested in improving young people that 
they would make “‘Hemo,” maybe they 
would help them in another worth-while 
field—wrestling. 

“T went to the folks at Illinois Bell 
Telephone Co.,” he said, “with an idea 
for a film on this sport, a film which 
would show high school students—small 


tiate the importance of wrestling in a 
well-balanced high school sports pro- 
gram.” 

In his sales pitch Mr. Fitzgerald cited 
a parallel. He explained how “Hemo” 
had made the teaching of physiology to 
high school students somewhat easier 
for him. The proposed film, he asserted, 
would clear up many 
about wrestling. 

The films and lecture-demonstration 
staff of Illinois Bell was assigned to 
work with Mr. Fitzgerald to make the 
movie. 


misconceptions 


Everything needed for a film of this 
type, except for the narration and re- 
search, was available at Reavis High. 
One of its gymnasiums was a natural 
setting; Mr. Fitzgerald and his young 
eager charges provided the animation. 


The movie is focused on a boy weigh- 
ing only 95 pounds who dreamed of 
participating in high school sports. 
Wrestling gave him the athletic oppor- 
tunity he wanted. 

Jack Drees, well-known sportscaster 
who for years has handled the telecasts 
of Illinois High School Association bas- 
ketball championship tournaments for 
Illinois Bell, stepped in to narrate the 
film. 

The results—‘Ready ... Wrestle!”, 
a 16mm 20-minute film on amateur 
wrestling which in its infancy has al- 
ready been heralded by school officials 
and coaches, and parents and students, 
as “a real community service which will 
help to develop better future citizens.” 

Mr. Fitzgerald is almost ecstatic in 
his testimonial on the value of the film. 

“TI think the film will bring the gen- 
eral public amateur wrestling as it ac- 
tually is, full of dignity, heartaches, 
thrills,” he asserted. “I feel that parents 
after they see the film will remove 
wrestling from the TV ‘rassling” class 
they have been exposed to for years, 
and place it in its proper perspective 
as a real sport, and perhaps encourage 
their sons to go out for it. And, from 
the standpoint of the spectator, ‘Ready 
... Wrestle!’ will enlighten the viewer 
on the scoring used and even give him 
a chance to yell, if he wants to.” 

M. F. Sprunger, assistant executive 
secretary of the Illinois High School 
Association, said the film has been en- 
thusiastically received at different meet- 


(Continued on page 48) 


One of the scenes in Illinois Bell film, “Ready .... Wrestle” being taken. Story 
is built around a 95-pound boy (right of two boys sitting in center) who dreamed 
of participating in high school sports. He is now a star member of the varsity 
wrestling team and still maintains his high scholastic standing. Coach John Fitz- 
gerald (left) finds wrestling has given many “poor” students impetus to improve 
scholastically. jr 
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and large—the benefits that could be 
derived from wrestling, point out the 
safety features to parents, how wres- 
tling creates individual 
Moreover, such a movie would substan- 


initiativeness. 





USITA Committees For 


HE UNITED States Independent 

Telephone Association has an- 

nounced the membership of its 
committees which will carry on the ac- 
tivities of the association for the com- 
ing year. Following is a list of the 
various committees and sub-committees 
with the names of the members of each 
group: 


EXECUTIVE COMMITTEE 
Foster B. McHenry, Jefferson City, Mo., Chairman 
Frank S. Barnes, Rock Hill, 8S. C. 
Hugh A. Barnhart, Rochester, Ind. 
E. H. Danner, San Angelo, Tex. 

L. D. Densmore, Lincoln, Neb. 

R. J. Fegan, Junction City, Kan. 
Merle M. Hale, Lincoln, Neb. 

F. G. LaPrade, Martinsville, Va. 

R. A. Lumpkin, Mattoon, III. 

Peter A. Nenzel, San Francisco, Cal. 
C. C. Pearce, Riceville, Ia. 


ACCOUNTING 

W. H. Todd, Bellevue, O., Chairman 
W. F. Corman, Atmore, Ala. 

R. E. Dolar, New York, N. Y. 

Keith Vine, Monrovia, Cal. 

A. I. Weisskopf, Philadelphia, Pa. 
0. M. Westrup, Mattoon, III. 


Sub-committee on Mechanized 
Operator Toll Ticketing 


W. H. Todd, Bellevue, O., Chairman 
K. L. Lawson, Lincoln, Neb. 
D. A. Perigo, Everett, Wash. 
A. A. Wilson, Mattoon, Ill. 


ADVERTISING 


C. C. Pearce, Riceville, la., Chairman 
Hugh A. Barnhart, Rochester, Ind. 

L. D. Densmore, Lincoln, Neb. 

Paul H. Kaufman, Bellevue, O. 

James F. McHenry, Jefferson City, Mo. 
George P. Norton, New York, N. Y. 
R. L. Post, Brownwood, Tex. 


BANQUET AND ENTERTAINMENT 


J. B. Cook, Chicago, Ill., Chairman 
O. C. Bailey, Chicago, Ill. 

D. H. Deaver, Chicago, Ill. 

D. C. Gibson, Chicago, Ill. 

W. D. Holeomb, Chicago, Ill. 

W. J. Pfaender, Chicago, Ill. 

R. C. Reno, Chicago, Ill. 

Maurice G. Ryon, Galion, O. 

Roy F. Smith, Chicago, Ill. 


COMMERCIAJ 


K. L. Lawson, Lincoln, Neb., Chairman 
F. Mark Clark, Rochester, N. Y. 

P. M. Ferguson Jr., Mankato, Minn. 

R. D. Kingston, New York, N. Y. 

John H. MeHeary, Jefferson City, Mo. 
LaMar S. Stoops, Nappanee, Ind. 

E. H. Utzman, Brownwood, Tex. 


Sub-committee on Liaison with 
AT&T on Rates and Tariffs 
Rodman D. Benson, New York, N. Y. 


EMPLOYMENT RELATIONS 


Clyde McFarlin, Montezuma, Ia., Chairman 
K. L. Dally, Lincoln, Neb. 

Clive W. Haas, Big Timber, Mont. 

H. M. Stewart, Cornelia, Ga. 

M. K. Taylor, New York, N. Y. 


ENGINEERING 


A. A. Wilson, Mattoon, Hl., Chairman 
R. K. Ghormley, Lincoln, Neb. 

R. J. Loveland, San Francisco, Cal. 
W. A. Pitbladdo, Rochester, N. Y. 

F. D. Reese, Northlake, Ill. 
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Sub-committee on Direct Distance 
Dialing 

F. L. Kahn, Northlake, IIl., Director 

Harry Barrows, Monrovia, Cal. 

C. M. Davis, Santa Monica, Cal. 

J. J. Grumblatt, New York, N. Y. 

D. A. Perigo, Everett, Wash. 


Sub-committee on Engineering 
Education 

R. J. Loveland, San Francisco, Cal., Director 
I. B. Jackson, New York, N. Y. 

E. A. MeKee, Jr., Lincoln, Neb. 


Sub-committee on New Techniques 
and Devices 
Ray Blain, Washington, D. C., Director 


H. N. Hammond, Brownwood, Tex. 
B. J. Lovitt, New York, N. Y. 


Sub-committee on Radio and Carrier 
R. H. Herrick, Lorain, O., Director 

B. L. Arnold, San Carlos, Cal. 

G. F. Orelli, New York, N. Y. 


Sub-committee on Transmission and 
Protection 


F. S. Barnes Jr., Rock Hill, S. C., Director 
I. B. Jackson, New York, N. Y. 
R. E. Lawrence, Tarboro, N. C. 
M. C. Royalty, San Carlos, Cal. 


HIGHWAY RELOCATION COSTS 


Frank G. LaPrade, Martinsville, Va., Chairman 
John B. Ackley, Copake, N. Y. 

H. H. Butler, Dallas, Pa. 

Harry J. Huether Jr., Lexington, Ky. 

Clyde MeFarlin, Montezuma, Ia. 

Kelley MeNish, Bristol, Tenn. 


LIAISON WITH PRIVATE 
COMMUNICATION SYSTEMS 
K. L. Lawson, Lincoln, Neb., Chairman 
R. D. Kingston, New York, N. Y. 

P. A. Nenzel, San Francisco, Cal. 

W. G. Winters, Houston, Tex. 


MANUFACTURERS EXHIBIT 


George Morse, Chicago, Ill., Chairman 
0. C. Bailey, Chicago, Ill. 

D. C. Gibson, Chicago, Il. 

W. D. Holeomb, Chicago, Ill. 

H. F. Lello, Chicago, Ill. 

W. J. Pfaender, Chicago, III. 

Maurice G. Ryon, Galion, O. 


MEMBERSHIP 


Herman E. Hageman, Lorain, 0., Chairman 
Earle G. Bellamy, Knoxville, Ia. 
Frank G. LaPrade, Martinsville, Va. 


MILITARY LIAISON 


W. M. Driggs, Bloomington, Ill., Chairman 
Wm. C. Henry, Bellevue, O. 
Paul H. Henson, Kansas City, Mo. 


PERSONNEL 


R. J. Fegan, Junction City, Kan., Chairman 
Ralph Beck, Jr.. Honolulu, Hawaii 

K. L. Dally, Lincoln, Neb. 

J. K. Galloway, Winter Park, Fla. 

Adam J. Schwartz, Rochester, N. Y. 

Bert L. Steele, New York, N. Y. 


PLANT 


M. Stapleton Bodine, Jefferson City, Mo., Chairman 
Frank S. Barnes Jr., Rock Hill, S. C. 

C. C. Davis, New York, N. Y. 

C. E. Howden, Rochester, N. Y. 

George B. Quatman, Lima, O. 


Sub-committee on Inside Plant 


G. B. Quatman, Lima, O., Director 
J. M. Barnes, Rock Hill, S. C. 

W. J. Holladay, Fayette, Ala. 

E. L. Langley, San Angelo, Tex. 
M. M. Wandrey, Des Plaines, Ill. 
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Sub-committee on Outside Plant 

P. M. Ferguson Jr., Mankato, Minn., Director 
E. L. Barnes, Rock Hill, 8S. C. 

L. Gray Beck, Everett, Wash. 

Paul Bransby, Columbia, Pa. 

Roger'L. Lyons, Ft. Wayne, Ind. 


Sub-committee on Safety 


Carl J. Lohman, New York, N. Y., Director 
M. S. Bodine, Jefferson City, Mo. 

Cliff Lewis, Lima, O. 

John G,. Reynolds, Chicago, Ill. 


PROBLEMS OF SMALL COMPANIES 


R. J. Schafer, Pinconning, Mich., Chairman 
Frank S. Barnes, Rock Hill, S. C. 

H. R. Bollinger, Waconia, Minn. 

Cc. W. Haas, Big Timber, Mont. 

W. G. Winters, Houston, Tex. 


REA BORROWERS 


W. CG. Winters, Houston, Tex., Chairman 
Harris G. Allen, Milton Junction, Wis. 
Frank S. Barnes, Rock Hill, S. C. 

D. B. Corman, Glasgow, Ky. 

Harold C. Ebaugh, Havre, Mont. 

J. K. Galloway, Winter Park, Fla. 

Merle M. Hale, Lincoln, Neb. 


TAX 


R. A. Lumpkin, Mattoon, IL. Chairman 
Hugh A. Barnhart, Rochester, Ind. 
Thomas A. Boyd, New York, N. Y. 
Harlan W. Holmwood, Santa Monica, Cal. 
Judson Large, Chicago, Ill. 

R. F. Lucier, Kansas City, Mo. 

W. Tayloe Murphy, Warsaw, Va. 


TELEPHONE MARKETING 


Allan R. Stacey, Sunland, Cal., Chairman 
Earle G. Bellamy, Knoxville, Ia. 

Toral Duckett, Lincoln, Neb. 

John H. McHenry, Jefferson City, Mo. 

R. Parker Sullivan, New York, N. Y. 

E. H. Utzman, Brownwood, Tex. 


TOLL COMPENSATION AND 
SETTLEMENTS 

W. R. Jarmon, New York, N. Y., Chairman 
Lloyd W. Cleveland, Lincoln, Neb. 

Wm. C. Henry, Bellevue, O. 

A. W. Lambert, San Francisco, Cal. 

R. F. Lucier, Kansas City, Mo. 

D. T. Strickland, Brownwood, Tex. 

E. M. Blakeslee, Santa Monica, Cal., Emeritus 


Sub-committee on Message Toll 
Compensation 


A. W. Lambert, San Francisco, Cal., Chairman 
John M. Barnes, Rock Hill, S. C. 

Don Childers, Kansas City, Mo. 

E. E. Karlsson, New York, N. Y. 

John H. McHenry, Jefferson City, Mo. 


Sub-committee on Special Services 


Lloyd W. Cleveland, Lincoln, Neb., Chairman 
H. H. Butler, Dallas, Pa. 

Wm. C. Henry, Bellevue, O. 

Allan R. Stacey, Sunland, Cal. 

Walter G. Wright, New York, N. Y. 


TRAFFIC 


D. A. Perigo, Everett, Wash., Chairman 
Lloyd W. Cleveland, Lineoln, Neb. 

H. J. Kleinhammer, Briston, Tenn. 

A. W. Pyrke, New York, N. Y. 

L. M. Raby, Tarboro, N. C. 


Regional Small Company 
Committees 
These committees work in close liai- 
son with Bell System companies in aid- 
ing and assisting small telephone com- 
panies; therefore they are appointed 
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geographically to coincide with the ju- 
risdiction of Bell companies, and are 
designated as such below: 


BELL TELEPHONE Co. OF 
PENNSYLVANIA 
Harold G. Payne, Chairman, president, 
raysville Telephone Co., Export, Pa. 


W. M. Gottschall, manager, Carbon Telephone 
Co., Lansford, Pa. 


Mur- 


K. B. Schotte Jr., vice president-general man- 
ager, Kittanning Telephone Co., Kittanning, 
Pa. 

L. F. Shepherd, president, General Telephone 
Co. of Pennsylvania, Erie, Pa. 


CHESAPEAKE & POTOMAC 
TELEPHONE Co. 


Frank ({ Switzer, 
Harrisonburg 
Va. 

H. E. Hussey, president, General Telephone 
Co. of the Southeast, Durham, N. C. 

Frank G. LaPrade, president, 
Co., Martinsville, Va. 

Gerald H. Parks, president, Duncan Telephone 
Co., Davis, W. Va. 


Chairman, vice 


president, 
Telephone Co., 


Harrisonburg, 


Lee Telephone 


ILLINOIS BELL TELEPHONE Co. 


M. A. Kugler, Chairman, president, Okaw Com- 
mercial Telephone Co., Okawville, Il. 

D. F. Anderson, manager, Geneseo Telephone 
Co., Geneseo, Ul. 

W. M. Driggs, operating vice president, Gen- 
eral Telephone Co. of Illinois, Bloomington, 
mM. 

L. N. Ewers, general manager, Morrison Tele- 
phone Co., Morrison, Il. 
Roland Schmidt, president, 


Ilome Telephone 
Co., St. Jacob, Hl. 


INDIANA BELL TELEPHONE Co. 
W. J. Scheidler, Chairman, president, 
Telephone Corp., Greensburg, Ind. 
Cc. D. Ehinger, president, Citizens Telephone 
Co., Decatur, Ind. 
L. H. Meyer, president, General Telephone Co. 
of Indiana, Fort Wayne, Ind. 
Henry Thompson, manager, Midwest Telephone 
Co., Petersburg, Ind. 


Public 


MICHIGAN BELL TELEPHONE Co. 


A. H. Niekless, Chairman, manager, Wolverine 
Telephone Co., Millington, Mich. 

J. R. Hoogesteger, Mesick Telephone Co., Mes- 
ick, Mich. 

Roy Putnam, General Telephone Co. of Michi- 
gan, Muskegon, Mich. 

A. M. Spry, manager, Community 
Co., Howard City, Mich. 
Glenn Watterson, manager, 
phone Co., Brooklyn, Mich. 


Telephone 


Southern Tele- 


MOUNTAIN STATES TELEPHONE & 
TELEGRAPH Co. 


T. Clark Callister, 
lard County 
more, Utah 
C. A. Blakeney, district manager, General Tel- 
ephone Co. of the Southwest, Carlsbad, N. M. 
Earle F. Crandall, manager, Wyoming Tele- 
phone Co. Inc., Pinedale, Wyo. 

C. W. Haas, president, Big Timber Home Tele- 
phone Co., Big Timber, Mont. 
Cc. M. Hart, manager, Citizens 
Kingman, Ariz. 

J. Festus Monsen, manager, Aberdeen Tele- 
phone Exchange, Aberdeen, Ida. 

Floyd L. Reyher, president, Haxtun Telephone 
Co., Haxtun, Colo. 


Chairman, president, Mil- 
Telephone & Telegraph Co., Fill- 


Utilities Co., 


New ENGLAND TELEPHONE & 
TELEGRAPH Co. 


Kenton E. Quint, Chairman, president, Somer- 
set Telephone Co., North Anson, Me. 

Arthur S. Little, manager, Kearsarge Telephone 
Co., New London, N. H. 

Gardner Hopwood, president, Home Telephone 
Co., Alburg, Vt. 


New York TELEPHONE Co. 


William A. Seely, Chairman, president, Che- 
nango & Unadilla Telephone Corp., Norwich, 
i. ¥- 

William A. Kern, president, Rochester Tele- 
phone Corp., Rochester, N. Y. 

Fred S. Florance, general manager, Highland 
Telephone Co., Monroe, N. Y. 

C. Ray Lloyd, general manager, Midstate Tele- 
phone Co. Manlius, N. Y. 

Clifton E. McCormick, president, General Tele- 
phone of Upstate New York, Johnstown, N.Y. 
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NORTHWESTERN BELL TELEPHONE Co. 


Cc. C. Pearee, Chairman, president, Farmers’ 
Telephone Co., Riceville, Ia. 

Harold Burr, president, Faulkton Telephone 
Co., Faulkton, S. D. 

C. R. Cashel, manager, Worthington Telephone 
Exchange Co., Worthington, Minn. 

K. L. Lawson, general commercial superinten- 
dent, The Lincoln Telephone & Telegraph Co., 
Lincoln, Neb. ; 

J. L. Van Horn, president, General Telephone 
Co. of Lowa, Grinnell, Ia. 


Onto BELL TELEPHONE Co. 


H. C. Slusher, Chairman, president, Common- 
wealth Telephone Co., Athens, O. 

W. C. Henry, president, Northern Ohio Tele- 
phone Co., Bellevue, O. 

George B. Quatman, president, The Telephone 
Service Co. of Ohio, Lima, O. 

R. R. Waltz, president, Delta Home Telephone 
Co., Delta, O. 

C. E. Williams, president, General Telephone 
Co. of Onio, Marion, O. 


PaciFic TELEPHONE & TELEGRAPH Co. 


D. 0. Hood, Chairman, chairman of the Board, 
Columbia Utilities Co., Medford, Ore. 

M. R. cull, manager, Peninsula Telephone & 
Telegraph Co., Forks, Wash. 

A. J. Barran, president, General Telephone Co. 
of the Northwest, Spokane, Wash. 

P. A. Nenzel, vice president, California Water 
& Televhone Co., San Francisco, Cal. 

Willard G. Wade, president, California Inter- 
state Telephone Co., Victorville, Cal. 


SOUTHERN BELL TELEPHONE & 
TELEGRAPH Co. 


Frank S. Barnes Jr., Chairman, vice president, 
Rock Hill Telephone Co., Rock Hill, S. C. 
Minor Corman, president, Southland Telephone 
Co., Atmore, Ala. 

H. Dail Holderness, president, Carolina Tele- 
phone & Telegraph Co., Tarboro, N. C. 

Harry J. Huether Jr., president, General Tele- 
phone Co. of Kentucky, Lexington, Ky. 

C. J. Mathews, president, Statesboro Telephone 
Co., Statesboro, Ga. 

Kelley MeNish, president, Inter-Mountain Tele- 
phone Co., Bristol, Tenn. 

J. L. Sharit, viee president, St. Joseph Tele- 
phone & Telegraph Co., Port St. Joe, Fla. 

L. C. Turnlev, president, Kaplan Telephone 
Co., Kaplan, La. 


SOUTHWESTERN BELL TELEPHONE Co. 


J. M. Roberts, Chairman, president, The Inter- 
County Telephone Co., Gallatin, Mo. 

Carl B. Brecheisen, United Telephone Associa- 
tion, Ine.. Dodge City, Kan. 

John W. Carter, general manager, Union Tele- 
vhone Co., Smackover, Ark. 
Marion A. Clay, manager, 
Co., Lufkin, Tex. 

E. H. Danner, president, General Telephone 
Co. of the Southwest, San Angelo, Tex. 

R. E. Harris, Southwestern States Telephone 
Co., Parcell, Okla. 


Lufkin Telephone 


WISCONSIN TELEPHONE Co. 


L. J. Robertson, Chairman, manager, 
ville Telephone Co., Platteville, Wis. 
Robert H. Keating, general manager, Amberg 
Telephone & Telegraph Corp., Wausaukee, Wis. 
T. Helden Moran, president, General Tele- 
phone Co. of Wisconsin, Madison 1, Wis. 
Paul R. Parsons, general manager, Rhinelander 
Telephone Co., Rhinelander, Wis. 


F. H. Sehafer. secretary, Urban Telephone Co., 
Clintonville, Wis. 


Platte- 


USITA Representatives in 
Outside Organizations 


The USITA also maintains repre- 
sentation in three outside organiza- 
tions, the activities of which concern 
communications and feneral business. 


(1) CHAMBER OF COMMERCE 
OF THE UNITED STATES. National 
Councillor, Carl D. Brorein, Tampa, 
Fla. Committee on Transportation and 
Communication, R. A. Lumpkin, Mat- 
toon, Ill. 


(2) RADIO-ELECTRONICS-TELE- 
VISION MANUFACTURERS ASSO- 
CIATION. Sub-committee on Selective 
Signaling, R. H. Herrick, Lorain, O. 


(3) RADIO TECHNICAL COM- 
MISSION FOR MARINE SERVICES. 
Creation of this group arose out of a 
suggestion of the state department 
early in 1947. It deals with marine 
communications and radio aids to nav- 
igation. USITA Representative, R. H. 
Herrick, Lorain, O. (Alternate to Dr. 
Austin Bailey of AT&T). 


Fingers Are Best Tools, 
Safety Council Book Warns 


The safety of a worker’s fingers— 
called industry’s best production tools 
—is the subject of a pamphlet recently 
published by the National Safety Coun- 
cil. 

The pamphlet is entitled, “A Simple 
Do-It-Yourself Project,” and deals in 
a humorous manner with a grim sub- 
ject—the loss of fingers. 


Cartoons, humor, brief words and 
bright color—these are the ingredients 
which, the Council says, will make 
workers read, understand and remem- 
ber the do’s and don’ts for keeping their 
fingers out of harm’s way, at work and 
at home. 

A single copy of the pamphlet is 
available free from the National Safety 
Council, 425 N. Michigan Ave., Chicago 
11, Ill. For additional information on 
quantities, the Council may be con- 
tacted. 


Book Review 

“SERVICING TRANSISTOR RADIOS,” 
by Leonard D’Airo; 224 pages, illus- 
trated; $2.90. 


This book seems directed at the radio 
serviceman who must change his tech- 
niques from vacuum tube circuits to 
transistor circuits. There is little here 
for the telephone man, unless he also 
fixes radios on the side. However, one 
chapter—on tests and measurements— 
may make the book worth its cost, even 
if you don’t read the rest of it. 


Transistor test equipment is expen- 
sive and sometimes inadequate; in addi- 
tion a transistor cannot be yanked out 
of a repeater and tested like a vacuum 
tube—it may be soldered in place. 


The testing techniques described in 
this book enable you to discover if a 
transistor is in working order while it 
is still in place in the circuit. Further, 
some of these tests can be made with 
simple equipment like a vacuum tube 
voltmeter and a signal generator. The 
book can be purchased from TELEPHONY. 


Holds PR Office in B. C. 

N. F. Pullen, director of public rela- 
tions for the British Columbia Tele- 
phone Co., has been elected president 
of the Public Relations Society of Brit- 
ish Columbia. 
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CF chlights 


of finance-taxes-business trends 


by Willard F. Stanley 


A 


BOND YIELDS HOLD FIRM, THEN RISE: Until near the end of the 30 days ended 
22, the bond market maintained an even keel. But toward the end of that period, 
federal securities weakened, with 90-day treasury bills approach ei a 5 per cent 
yield, and a large number of long term federal securities selli at record lows. 


Some of the weakness in the government bond market was ascribed to switchi ne 
from federal to high grade corporate bonds, but despite any demand so created, ne 
utility issues were marketed at high yield levels as the foregoing period drew to 
2lose. Both double and triple "A" rated securities were offered at extremely high 
yields. 


a 


ved 
cu 


show 
pe 


. 





The Wall Street Journal tabulation of 10 new utility funded debt issues 
at Dec. 17, average yields based on then bids about 5 decimals le per cent 
annum) lower than average yields based on original offering pric of the same 
securities. 


te 


However, the favorable trend indicated by this tabulation excluded recent 
offerings where the underwri ting syndicates had not yet been dissolved and conse- 
juently, no open market existed. If these had been incl uded, the table would have 
pro bably reflected a different trend. 


With demands for money increasing from every source and business still 


ng unabated, at boom levels, it appears likely that high yields will remain 
utility bond market for a reasonable forward period. This trend may be rever 

somewhat if money demands are lessened by resumption of the steel strike 
after the 80 day working period. 


There seems to be every reason for utilities needing senior funds in the re 
sonably near future to proceed promptly with scheduled plans for selling the new 
issues. There will be week-to-week fluctuations, giving the benefit of somewhat 
lower money costs to those lucky enough to offer in a favorable period, but to 
retard offerings in the hope of more favorable money rates within the ensuing th 
or four months, looks like a long shot. 


Federal financing should remain a problem for t d m ng the 
year. The desire to "stretch out” federal maturi by hoary alls longer 
shorter term issues, still remains strong. Such ’ out" operations are 
prevented on y by the unfavorable market conditions wi which the treasury has 
and is conf ronted, and which seem likely to continue. 


Possible increase from this source in the supply of new long term debt, com- 
ve with utility bonds, will, therefore, continue to “overhang” the bond market 
1960. 


Mr. Stanley, formerly a utility financial executive, is now president of Corporate Services, Inc. of New York 
City and is well known as a financial writer. He is a member of the Controllers Institute of America and the New 
York Society of Security Analysts. He serves on the Finance Management Committee and the Tax Committee of 
the Controllers Institute (N. Y. Control). His articles are appearing once a month in TELEPHONY. 
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Even using maturities of five years or less, the requirements of the treasury 
for refunding and new money in the forthcoming year, will be colossal. So, all 
signs indicate that the problem of marketing federal securities will continue 
unabated in 1960, augmenting the financial problems of utilities in raising their 
senior money. 


Sale of common stock for forthcoming utility needs for a year or more remains 
indicated as desirable, with present price-earnings ratios reflecting a money cost 
(before expenses) around 6 per cent for this type of security. 


* 6 cg aE 


STOCK MARKET UPSURGE CONTINUES: Following nearly three months of downward 
movement ending late in October, the market has now shown a pronounced and fairly 
steady rising tendency for nearly two months. The New York Times 50 combined stock 
average showed, at the close on Dec. 22, an increase of 12% per cent over the 1958 
year-end. This was an improvement of 4 per cent from the 8 per cent rise from the 
end of last year registered by this average at Nov. 24. 


Price-earnings-ratios for industrial stocks, while sensationally high, are 
somewhat lower on the average than at the beginning of 1959. This is because the 
upsurge in earnings has outstripped the rise in the market level during 1959 
to date. But since the higher earnings have not yet been translated into substan- 
tially higher dividends, yields are still on the very low side. As bond yields 
continue to rise, average yields on representative stocks have now fallen to more 
than 2 per cent per annum (or 40 per cent) below the return on high grade corporate 
bonds. This just doesn't "add up” but is symptomatic of our topsy-turvy times, 
with fake quizzes and payolas developing on all sides. 


Either we are "in" for a protracted period reversing financial history for many 
past decades; or a significant reduction in this phenomenal "spread" between average 
returns on high grade bonds and on leading common stocks is indicated. 


Ba 


1960 PROSPECTS BRIGHT: Barring serious repercussions from a renewal of the 
steel strike in January,prospects for the New Year are generally regarded as ex- 
cellent. Just to pick one impressive statistic: McGraw-Hill’s survey in October, 
1959 makes the remarkable estimate of a 19 per cent increase in expenditures by 
manufacturing companies for expansion of facilities in 1960 over 1959, with an esti- 


mn 


mated increase of 10 per cent for all companies. 

Increases of these percentages would surely be accompanied by substantial im- 
provement in sales and profits of all enterprises dealing in goods used in corporate 
expansion and would bolster the entire economy. 


The first nine months of 1959 showed an increase in earnings far surpassing 
-iginal estimates, and figures for 1960 indicate high activity in almost all lines 


business. 


1960 INCOME TAX REDUCTIONS: There has been much talk of forthcoming income tax 
reductions in the Presidential election year of 1960. But, in recently concludin 
five weeks of hearings by the Ways and Means Committee of the House of Representa- 
tives on income tax adjustments, Chairman Mills expressed the definite view that no 
tax reductions would be made in 1960. 


Recent word from Washington presages an even larger deficit than had been 
anticipated. Taxable corporate earnings have been showing such a sensational in- 
crease over anticipations for the first nine months of 1959, that the resulting 
increased revenues may reduce the deficit materially. 

But, until such an outcome is clear, tax reduction prospects can't be con- 
sidered good. More likely than a tax reduction in 1960, is an effort to augment tax 
collections by adjusting the law, probably along the lines of closing the most 
obviously existing loopholes having least political support. 


Among prospective changes which have been receiving serious consideration are 
(1) withholding of interest and dividends similar to wage withholding, and (2) 
elimination of the 4 per cent tax credit now allowed with respect to income from 
lividends. 
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Florida Association Advised 


Analyze Present, Future Markets 


By Dan S. Fargo 


T APPEARS mandatory that tele- 
| phone industry people become bet- 

ter merchants in every sense of the 
word by analyzing the makeup of their 
present and future markets so that they 
can plan the best strategy for captur- 
ing an increasing share of the pre- 
dicted higher incomes of American peo- 
ple. Thus spoke D. E. LaMaster, mar- 
keting and sales manager, General Tele- 
phone Co. of Florida, in his talk, “Mar- 
keting and Moonshining,” presented to 
the 52nd annual Florida Telephone As- 
convention on Nov. 30 
Dec. 1 in Jacksonville. 


sociation and 


A projection of existing trends in- 


dicates that in 1960 the American peo- 
ple will have 6 per cent more personal 
income than in 1959, and will do 6 per 
cent more total retail spending, said 
Mr. LaMaster. He added: 


“There is nothing in the record to in- 
dicate the American market, or any 
significant part of it, is capable of 
static saturation— given confidence, 
money, and attractive products. 

“The doctrine of modern marketing 
is, essentially: It’s always a buyers’ 
market. Its basis is the character of a 
free economy—one which offers the 
consumer multiple choices, with an 
ever-increasing variety of goods. Its 
methods are based on the consumer’s 
selective response to competitive ap- 


peals, rather than on the need to buy 
for mere subsistence.” 


Mr. LaMaster cited statistics show- 
ing that the consumer discretionary 
surplus of 43 billion dollars in 1947 
has climbed to 84 billion in 1959, and 
is likely to go to 130 billion dollars 
by 1970. He pointed out that this in- 
dicates that people will have the money 
to buy more telephone service, but con- 
sumption habits and 
change automatically with changes in 
income; therefore, concerted selling ef- 


desires do not 


forts will be in order. 
In considering the promotion of the 
telephone industry’s services, Mr. La- 


Three speakers at the Florida convention were (left to right): D. E. LaMaster of Tampa (subject: “Marketing and Moon- 
shining”); Clyde S. Bailey, executive vice president of USITA (“The USITA Is Interested in You”), and Claude J. Yates 


of Jacksonville (“Community Living’’). 
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Officers and directors of the Florida Telephone Association are (first row, seated, left to right): 


Josephine Poppleton of 


Tampa, secretary-treasurer; E. M. Menendez of Tallahassee, newly elected president; and John B. Renwick of Tampa, 


first vice president. Second row: 


M. N. Drew of Quincy; Carl D. Brorein Sr. of Tampa; Fred S. McGehee of Marianna: 


J. L. Sharit of Port St. Joe; C. J. Yates of Jacksonville, and Carl D. Brorein Jr. of Tampa. Back row: J. K. Galloway of 
Winter Park; Max Wettstein of Ocala: Doug Wilkinson of Tallahassee; Hugh C. Macfarlane (attorney) of Tampa; John 


P. Evans of Jacksonville; E. 


L. Cox of Perry; Ralph W. Shriner of Tampa; Otto Wettstein III of Live Oak, and Ralph 


Maner of Tampa. Not present when photo was taken were H. A. Bishop of Starke; P. E. Brannen of Fort Myers, new 
second vice president; B. A. Galloway of Winter Park; J. N. Johnson of Fort Myers, and W. E. Quattlebaum Jr. of Bonifay. 


Master noted that advertising agencies 
use the word “new” liberally, and he 
asked: “How many folks with im- 
paired hearing in your town know that 
you have a ‘new’ volume booster phone 
that will make their conversations much 
clearer and more enjoyable? How many 
business men know that you can offer 
them a ‘new’ no-hands speakerphone— 
in beautiful colors as well?” 

Mr. LaMaster there is a need 
for telephone people to know as much 
as possible about their markets—that 
is, the people being served and those 
who should be. He continued: 


said 


“There are several market and prod- 
uct research experiments being con- 
ducted which may give us new insights 
into what folks want in the way of tele- 
phone service. 

“One is a study of the needs of the 
typical farm family: free installations 
have been made on several hundred 
farms which include extensions, inter- 
com systems, loudspeakers in the barn 
area, etc. 

“Careful record of the use of each 
phone has been kept each month, and 
an analysis of these calls will indicate 
what kind of a telephone ‘package’ 
should be put together to serve ade- 
quately the farmer and his family. 

“These experiments have been going 
on for over a year, and it is interest- 
ing to know that when the telephone 
company went out to remove all of this 
extra service, many farmers asked that 
most of it be left in on a permanent 


basis.” 


Another research project, Mr. La- 
Master mentioned, is being conducted 
on a intercom set to 
communication areas of a 


home, plus the advantage of talking to 


JANUARY 2, 1960 


home provide 


between all 


callers at the front or rear door from 
any one of the inside instruments. 

Mr. LaMaster also touched on the 
fact that low telephone saturation in 
motels constitutes a good market for 
additional sales. 

Fred S. McGehee of Marianna, as- 
sociation president, presided over the 
meetings. Attendance reached 420. 

In his talk on “Community Living,” 
Claw’. J. Yates of Jacksonville, noted 
that since 1958, many business organ- 
izations, national in scope, have been 
aroused to the necessity of more in- 
terest on the part of their people in 
public affairs. These programs, he said, 
are closely associated with a better job 
of community living by businesses and 
their managements. He emphasized that 
he did not mean getting into partisan 
politics. 

What is our proper responsibility in 
affairs, he asked. In 
he said: 


public answer, 


“(1) I would put at the head of the 
list the rendering of the best possible 
telephone service to the people in the 
communities in which we operate. ... 
We must be known in our respective 
communities as an organization which 
takes an active leading role in all 
worthwhile community programs and 
contributes substantially to the success 
of such programs. 


“(2) We must tell our story and tell 
it convincingly. We must do this in 
every community. We must see to it 
that the public really knows us and 
that the public representatives in gov- 
ernment are directly and fully and hon- 
estly informed about what we are try- 
ing to do.... 


“(3) We must get over the habit of 


going to people in public office when we 
need something and ignoring them 
when we have nothing to ask for. 

“Let’s recognize that we are in the 
public utility business and that we have 
an obligation to all public officials both 
at the local and state level and we 
should invite them on all suitable oc- 
casions to review with us the progress 
that we are making and review with 
them our plans for the future to the 
extent we can foresee future plans of 
our respective companies. 

“We should make a sincere effort to 
increase our understanding of their 
problems and be hopeful that they will 
gain new insight into ours. 

“If we in business are the kind of 
people we ought to be, then it ought 
to be good for people in government 
to know us as we are. In addition, it 
ought to foster more interest in gov- 
ernment on the part of more people 
in our business. 

“(4) I do not want to convey the 
impression that I feel that people con- 
nected with the telephone company 
should run for public office as I think 
it might be difficult, for example, to 
be the mayor of a city and at the same 
time manager for a local telephone ex- 
change. On the other hand, there will 
be situations where there is no conflict 
of interest, where we can serve our 
respective communities. 

“(5) Our contribution which we 
make to the local community and the 
state in the way of more than meeting 
our share of taxation should be con- 
stantly brought to the attention of 
public officials. 

“(6) This whole subject of increased 
importance of government requires our 
study and understanding. It can in- 
volve not only our business but those 
who depend on it for our services and 
those who are supported by us. 

“The well-being of businesses in gen- 
eral and the welfare of all citizens are 
too closely tied together for business 


(Continued on page 32) 
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Type 88-I Spe 


the most compact loud-speaking 


Now you can offer subscribers—in the home and office 
—the most compact loud-speaking phone ever made. 
It’s Automatic’s no-hands Speakerphone—more com- 
pact because it is transistorized. There is no separate 
control cabinet. No special power supply is required. 
You install the Speakerphone exactly like a Type 80 
telephone. In fact, Speakerphone is the same size and 
shape as the Type 80. 


Housewives and businessmen appreciate the simple 
operation of Speakerphone. There’s a single ‘‘On-Off” 
button, a knob for volume control and a small signal 
light. The microphone is built in, and there is a small, 
separate speaker. Speakerphone has all the regular 


Type 80 features and comes in 10 decorator colors. 


For complete information on Automatic’s transistorized 
Speakerphone, write for Circular 1857-C (includes a 
description of AE’s new Speakerphone Conversion Set, 
which enables you to convert regular phones to loud- 
speaking service). Address: Automatic Electric Sales 
Corporation, Northlake, Illinois. Or call Fillmore 5-7111. 
In Canada, Automatic Electric Sales (Canada) Ltd., 
185 Bartley Drive, Toronto 16. 
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Today’s and tomorrow's demands on your 
system calls for ever tougher, more 
durable and trouble free equipment. 
In cords, that’s P.V.C. from COMCO, 


Superior to Neoprene in toughness 
and crack resistance, this P.V.C. 
(Poly-Vinyl-Chloride) jacketing has other 
advantages, too. Jacket’s smoother inner 
surface permits conductors to flex 
freely ... eliminates binding and fracturing 
thus assuring longer noise-free life. 


P.V.C. jackets are standard on all COMCO 
straight cords and Spiraflex Rectractile 
Cords . . . choice of black or ten colors. 
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uted by: LEICH SALES CORP. 


427 W. Randolph St., Chicago 6, Illinois 


AUTOMATIC ELECTRIC SALES CORP. 
Northlake, Ill. 


| things. 


| and those who exercise control over it 


to ever work at cross-purposes. 

“Sound business operations are im- 
perative to sound economy. Because 
of this, businessmen must not only keep 
themselves informed about our intri- 
cate economy and problems of govern- 


| ment, but must see that those in gov- 
| ernment are well informed about the 
| problems of business.” 


Mr. Yates said that the good business 
manager of today as never before must 


| keep himself informed of the problems 
| of society and of how he and his busi- 


ness fit into these problems. He must 


| keep himself informed as to the solv- 
| ing of these problems and prepare to 
| participate in their solution. He must 


keep informed of the technological ad- 


| vancement, trade regulations, legal de- 
| cisions, legislative proposals and a host 


of other matters which he does not 
control but in which he may find him- 
self sooner or later involved, Mr. Yates 
stated. 


Clyde S. Bailey, executive vice presi- 


| dent of the United States Independent 


Telephone Association, in his talk, “The 
USITA Is Interested in You,” re- 
marked: “I personally feel bullish 
about this Independent telephone indus- 
try of ours. Although we have made 
significant strides over the years, there 
are many—and I am among them— 


| who believe that the brightest era and 


largest opportunities lie ahead. There 
seems to be no let-up in demand for 
telephone service. 

“The population of the country is 
now 177 million. By 1980, just a little 
more than 20 years away, there will 
be 77 million more... . 

“W. M. Kiplinger in his book, ‘Boom 


| and Inflation Ahead,’ visualizes within 


the next five years the starting of the 
biggest boom the country has ever ex- 
perienced. He sees the country by 1975 
with a gross national product of 1,000 
billion dollars a year as against 435 
billion dollars in 1957. Within the next 
10 or 15 years he looks for the biggest 
housing boom the country has ever 
had.” Mr. Bailey continued: 


“The circumstances point to many 
Among them is the necessity 
for improved recruitment procedures 
for attracting new employes to our 
business in competitive labor markets. 
More employes must be trained for 
technical assignments and executive, 
management, and supervisory positions. 

“Investors must be wooed more than 
ever to enable plant additions to be 
made and expansion and improvement 
of service to go forward. 

“Regulatory commissions must con- 
tinue to demonstrate a realistic atti- 
tude in dealing with necessary rate 
adjustments so that a favorable in- 
vestor climate may be maintained.” 


Mr. Bailey emphasized that USITA 
is interested in the problems of all In- 
dependent telephone companies, little, 


big or medium. He invited attention 
to the following legislative matters call- 
ing for vigilance and action at the next 
session of congress: 


Renewal of the battle for removal of 
the 10 per cent federal excise tax on 
long distance telephone service, and 
continued action to insure that the tax 
on local service does expire on June 30, 
1960. “Now is the time to redouble our 
efforts to get the excise tax abolished,” 
he said. 


Legislation seeking to dilute the 
switchboard operator exemption under 
the Wage-Hour act wasn’t passed at 
the last session of Congress, but it is 
certain there will be more vigorous 
efforts than ever at the next session 
to increase the minimum wage and 
abolish the operator exemption. 


Termed USITA’s greatest accom- 
plishment in recent months was the 
obtaining for Independent companies 
of substantial increases in toll compen- 
sation settlements with the Bell Sys- 
tem. Mr. Bailey mentioned agreement 
was also reached on revision of the 
settlement plans for private line serv- 
ice and for foreign exchange service. 


Mr. Bailey referred briefly to the 
excellent work the USITA Telephone 
Marketing Committee is doing in de- 
veloping philosophy and mechanics for 
the conduct of merchandising pro- 
grams. 


J.J. Daniel, chairman of the Florida 
Board of Control, centered his ap- 
proach to “Planning for Florida’s Fu- 
ture” in the area of hig: er education. 
He said: “Let us consider first the 
question of numbers. In 1950 there 
were 34,000 students attending public 
and private colleges in Florida. This 
fall there are more than 60,000 stu- 
dents in public and private colleges in 
this state. 


“By 1965 this enrollment is expected 
to double; and it now appears that we 
must be prepared for an enrollment of 
at least 158,000 by 1970.” 


Mr. Daniel recalled that the United 
States has been dedicated to the propo- 
sition that education should be avail- 
able to each individual to the full ex- 
tent of his ability to profit from it. 
In this space age, he said, it is in the 
national interest to have at least one- 
half of our college-age population in 
college. He further commented: 


“Scholars and researchers have 
poured new information into the reser- 
voir of human knowledge so rapidly 
that it is difficult to assimilate. The 
traditional disciplines have been divided 
and subdivided into areas of specializa- 
tion, and within most of these areas 
knowledge has been developed to ad- 
vanced levels. 


“Institutions of higher learning have 
added programs in these new areas, 
and they have added programs at the 
graduate and advanced graduate levels. 
They have added professional schools 
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A COLLINS MICROWAVE INSTALLATION NEAR KRAMER HILLS IN THE CALIFORNIA INTERSTATE TELEPHONE COMPANY SYSTEM, 


OLLINS 


MICROWAVE AND 
CARRIER 


Quality engineered by 
telephone communication specialists 


Bridging remote areas with dependable, all weather communication, 
microwave is the economical backbone of an expanding telephone 
system. Collins’ leadership in the field of communication 

qualifies the organization to supply your every microwave need— 
planning, site selection, equipment manufacture, installation, 
training and field service. Consult Collins for a system tailored to 
your individual needs. It will be reliable, flexible and readily 
adapted to tomorrow’s expansion. 


Write or call Collins Radio Company, Texas Division Sales, 
1930 Hi-Line Drive, Dallas 7, Texas. 


COLLINS RADIO COMPANY DALLAS, TEXAS e CEDAR RAPIDS, IOWA BURBANK, CALIFORNIA 





which have been concerned with the 
application of knowledge, and these 
professional schools have added ad- 
vanced programs for graduate students. 

“Among all of this specialization 
there has been maintained a concern 
that students find a balanced intellec- 
tual diet—that they obtain a general 
education which fits them for the whole 
range of activities for which citizens 
must have competence and understand- 
ing. 

“In addition to programs of instruc- 
tion, basic and applied research have 
become integral parts of higher educa- 
tion in this country. As we face the 
years ahead, we must be prepared to 
support expanded programs of research 
as we seek answers to the theoretical 
and practical problems we face.” 


Presiding at the traffe conference 
was E. D. Wilkinson of Tallahassee. 
Talks on the general subject of “Flor- 
ida Direct Distance Dialing Toll Serv- 
ice” were presented by: 


D. T. Shearer of Ft. Myers. 
R. O. Lile of Jacksonville. 
Burton Brown of Leesburg. 


The concluding traffic conference 
talk was given by Edward J. Brackey 
Jr. of Jacksonville, on “V-H Method 
of Determining Interstate Message 
Charges.” 

At the commercial and plant con- 
ference Claude E. Locke of Ocala, pre- 
sided. 

“The Influence of Direct Distance 
Dialing on Future Planning” was dis- 
cussed by R. D. Eshbaugh of Leesburg. 

A “Commercia! Report” was pre- 
sented by Norman M. Shenk of Tampa. 

“Development of Preventive Mainte- 
nance Programs” was covered by R. P. 
Hulbert of Winter Park. 

The convention elected the following 
directors: 

H. A. Bishop of Starke; P. E. Bran- 
nen of Fort Myers; Carl D. Brorein 
and Carl D. Brorein Jr., both of 
Tampa; E. L. Cox of Perry; M. N. 
Drew of Quincy and John P. Evans of 
Jacksonville. 

Also B. A. Galloway and J. K. Gal- 
loway, both of Winter Park; J. N. 
Johnson of Fort Myers; Ralph Maner 
(representing manufacturers) of 
Tampa; Fred S. McGehee of Marianna; 
E. M. Menendez of Tallahassee, and 
Josephine Poppleton of Tanipa. 

Also W. E. Quattlebaum Jr. of Boni- 
fay; John B. Renwick of Tampa; J. L. 
Sharit of Port St. Joe; R. W. Shriner 
of Tampa; Max Wettstein of Ocala; 
Otto Wettstein III of Live Oak; Doug 
Wilkinson of Tallahassee, and C. J. 
Yates of Jacksonville. 

The directors elected these officers: 
President, Mr. Menendez; first vice 
president, Mr. Renwick; second vice 
president, Mr. Brannen, and secretary- 
treasurer, Josephine Poppleton. 
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USITA Launches New Type 
Of Advertising Program 
Sensing the need for a broader un- 
derstanding of the problems and chal- 
lenges of telephone management at the 
operating level, the USITA Advertis- 
ing Committee, with the approval of 
the USITA board of directors, has 
taken steps to launch a brand new na- 
tional advertising program for the In- 
dependent telephone industry in 1960. 


The program contemplates a sharp 
departure from the USITA advertise- 
ments which have appeared in nation- 
ally circulated magazines during the 
past six years and, upon recommenda- 
tion of the J. M. Mathes advertising 
agency, a complete change of media 
will be made. 


A new series of sparkling advertise- 
ments, entirely different in tone, style, 
and content from previously published 
messages, and emphasizing subjects not 
heretofore treated will make its bow 
to the public in January. 


The Independents’ story will not be 
told in terms of the entire industry as 
heretofore, but in terms of the individ- 
ual companies that comprise it. It has 
been decided that the telling of Inde- 
pendent industry’s story can best be 
achieved through the colorful, human- 
interest success stories of individual 
operating companies across the counr- 
try. 


By using “case histories” of repre- 
sentative operating companies to dem- 
onstrate universal points about the 
industry, it is planned to give the Inde- 
pendent customer greater insight into 
his own local company. The net effect 
should be increased recognition and un- 
derstanding of the entire industry at 
the local level. 


The series of “editorial-style” adver- 
tisements, making full use of photo- 
graphs, captions, and text material will 
document the quality of management 
and spirit of service 2nd business en- 
terprise that mark the successful Inde- 
pendent telephone company. The result 
will be factual and comprehensive and 
will possess extraordinary human ap- 
peal, the advertising committee feels. 
It is believed that this picture of the 
industry as a growing “grass roots 
business” will be of great help in enlist- 
ing public support for adequate rates 
and earnings. 


The 1960 advertising program will 
consist of a series of seven full-page 
advertisements appearing at intervals 
in the Saturday Evening Post. The 
USITA Advertising Committee and the 
association’s professional advertising 
counselors selected the Post over ciher 
publications for many reasons, some of 
which are as follows: 


“In its 230-year history the Post has 
come to be the nation’s outstanding na- 
tional weekly magazine. The Post will 
deliver several “plus factors” uniquely 
fitted to the USITA story. The maga- 
zine has a guaranteed circulation of 
more than 6 million and reaches a mas- 
sive audience. An Independent survey 
has shown that a single average issue 
of the magazine is ultimately read by 
more than 16 million people. .. . 


“The Post is generally regarded by 
the advertising world as the prestige 
magazine and a valuable reservoir of 
influence. For the USITA, selection of 
the Post means projecting the human 
drama of our industry against the most 
appropriate background possible — the 
editorial character of a magazine deep- 
ly rooted in the American tradition.” 


Acting at the request of Indepen- 
dent companies, the USITA Advertis- 
ing Committee will make available at 
cost—if the demand is sufficient—to all 
member companies, printed blow-ups of 
each advertisement. These 22-inch x 
28-inch blow-ups will be mounted on 
heavy cardboard with an easel back 
and can be placed on business office 
counters, in windows in exchange office 
buildings, and various other strategi- 
cally appropriate places. They should 
prove a valuable tie-in with the adver- 
tisements being nationally circulated, 
and will help to attract employes and 
subscribers to increased readership of 
the Independents’ messages as they ap- 
pear in the advertisements. 

The USITA will make these blow-ups 
available for distribution to all com- 
panies at cost if it receives a sufficient 
number of oiders to justify the project. 
The cost is expected to be about $2.00 
per blow-up. 


SW Bell Reports Three 
Staff Realignments 

T. H. Peavy has been named general 
staff manager, Little Rock, Ark., by 
Southwestern Bell Telephone Co. He 
will report to Warren E. Bray, vice 
president and general manager for the 
company’s Arkansas operations. 

Mr. Peavy succeeds W. C. Hargis 
who has been transferred and appointed 


division traffic superintendent, Lubbock, 
Tex. 


James B. Nichols will take over 
Mr. Peavy’s former post as general 
sales manager in the company’s head- 
quarters at St. Louis. 


The moves were effective Dec. 16. 


NW Bell Personnel Change 


Armin D. Koch has been appointed 
by Northwestern Bell Telephone Co. as 
Independent company relations super- 
visor for Minnesota. He takes over the 
position formerly held by M. F. Wich- 
man, who is retiring from Northwest- 
ern Bell after 37 years of service. 


TELEPHONY 





Sooners Evaluate Growth, 


Accept Future’s Challenge 


By Helen Hardin 


HE OKLAHOMA Telephone As- 

sociation held a two-day meet, its 

24th annual convention, in the 
Skirvin Hotel, Oklahoma City, on Nov. 
18 and 19, with approximately 300 
present. 

The retiring president of the Okla- 
homa association, Joe E. Trower, of 
Mannford, made his report at the open- 
ing session, reviewing Independent tele- 
phone activity for the past year. 

The Sooners learned that nearly 75 
per cent of the Independent telephones 
in Oklahoma are now dial. 

Of the 292 Independent exchanges 
in Oklahoma, 143 are dial, and it is 
expected 250 will be dial by 1963, judg- 
ing from improvement programs plan- 
ned, or under way. 


Directors of the Oklahoma Telephone Association. 


The Oklahoma convention heard C. 
C. Pearce, first vice president of the 
United States Independent Telephone 
Association, and president of the Farm- 
ers Telephone Co., Riceville, Ia., leading 
off the roster of speakers, with a talk 
entitled, “USITA, The Vanguard of 
Independent Telephony.” 


Mr. Pearce drew an interesting com- 
parison between Iowa, where telephone 
companies are not regulated by com- 
mission, and the state of Oklahoma, 
which has commission regulation. He 
emphasized that: “Nowhere are public 
relations more important than to a tele- 
phone company in Iowa, and it has to 
be a 24-hour job if you are to operate 
a commercial telephone company suc- 
cessfully... 


Left to right, with their newly elected officers for 1960, are: 


“In a small operation such as ours 
the manager and all employes must be 
well versed in the telephone company’s 
problems. We must prove our rate case 
—not to a commission of just five peo- 
ple—but to every customer we have. 


“Here, the telephone company in 
Iowa without a commission, and the 
company in Oklahoma with a com- 
mission, meet on common ground; the 
public we serve, whether it be in Okla- 
homa or in Iowa, is the final jury. If 
our relationship is right with our cus- 
tomers, it will so ease the job of any 
regulatory body that its work will be 
only a formality.” 


Referring to USITA as the “van- 
guard,” according to the Webster defini- 
tion, “the troops who march in front 
of the army,” Pearce told Oklahoma In- 
dependents that the United States In- 
dependent Telephone Association rep- 
resents ... and is the voice at national 
level, of some 3,800 operating com- 
panies with a plant investment of more 
than three billion dollars; annual gross 
revenues of nearly 800 million dollars; 
and which now serve nearly 10% mil- 
lion telephones in more than half the 
total service area of the country. 


Through the efforts of USITA, he 
pointed out, the federal excise tax prob- 
lem was recognized this year by Con- 
gress, and a partial solution has been 
proposed. 


“The tax bill,” he said, “will as- 
suredly come up for discussion at the 
next congressional session. Your sen- 
ators and representatives expect you, 
your friends, and neighbors to make 
your opinions about it known to them. 


Sam 


C. Rich, of Oklahoma City, treasurer; R. E. Harris, of Purcell; F. E. Messecar, of Broken Arrow; D. R. Majors, of Carmen; 
A. L. McFadden, of Ringwood; L. A. Guest, of Davenport, the new president; Hugh Straughn, secretary; Joe E. Trower, of 
Mannford, retiring president; Harrold R. Peterson, of Roosevelt, first vice president; Truman Wood of Kingfisher; and Jack 
Holt, second vice president, of Stilwell. Not present when photo was taken was W. E. Gosdin, of Oklahoma City. 
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Telephone sales drama is seen here “on stage”’ at the recent Oklahoma convention. The Sooners watched and listened as 
L. A. Guest and his cast from the Oklahoma City University, entertainingly demonstrated telephone merchandising and sales 
points. The visual appeal of these subjects from the kingdom of telephony is apparent in the photo. 


We can do that by writing and en- 
couraging our subscribers to write to 
their senators and representatives ex- 
pressing their views on the federal ex- 
cise tax on telephone service.” 


As an outstanding USITA accom- 
plishment during 1959, Mr. Pearce cited 
the agreement reached with the Bell 
System, which means an annual in- 
crease in toll compensation approxi- 
mating 12 million dollars. 


USITA’s vice president also praised 
the work of the national organization’s 
Advertising Committee and the current 
advertising program. “We have definite 
proof,” he said, “that our national ad- 
vertisements have been successful in 
identifying the Independent telephone 
industry in the public mind; in aiding 
to provide capital for our companies; 
in promoting a better atmosphere for 
more adequate rates of service; in at- 
tracting capable personnel; building 
good-will and public confidence, and 
in promoting the Azuerican system of 
free enterprise.” 


USITA’s Telephone Marketing Com- 
mittee, which he complimented as “alert 
and aggressive,” has adopted the 
slogan, seen at the recent USITA con- 
vention, and “embodying the philosophy 
of marketing, merchandising and sell- 
ing.” The slogan: “Effective market- 
ing means more sales, improved serv- 
ice, greater profits.’”” Mr. Pearce believes 
that this is paying off. 


Urging nationa! association member- 
ship as well as state membership, Mr. 
Pearce summed up his appeal in be- 
half of USITA by saying, “With the 
financial and moral support of more 
companies, we will be in a stronger po- 
sition to help all Independent telephone 
companies, large, medium and small, to 
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meet the challenges of the electronic 
age and to march forward in the parade 
of communications progress.” 


Mr. Pearce was followed on the con- 
vention program by Max Genet Jr., 
for the Oklahoma Department of Com- 
merce and Industry, speaking with 
statewide perspective on the subject, 
“Oklahoma . . . Today.” 


Gerald Paul read the talk prepared 
by Frank A. Morris, director of tele- 
communication research for the Strom- 
berg-Carlson Co., who was unable to 
be present because of illness. Mr. 
Morris’ title: “Why Electronics.” 


Representing the viewpoint of the 
Rural Electrification Administration, 
assistant administrator Norman H. Mc- 
Farlin addressed the convention on 
“Rural Telephony Moves Ahead.” 


Mr. McFarlin told the Oklahomans 
that when the first REA telephone loan 
was approved in 1950, only 32 per cent 
of the Oklahoma farms had telephones. 
Today, 61,000, or 53 per cent, of all 
farms in the state have telephone serv- 
ice. 


Since the approval of the first loan, 
he said, REA has approved $16,599,000 
in loans to 20 borrowers in Oklahoma, 
including 18 commercial companies and 
two cooperative associations. 


These loans, Mr. McFarlin said, have 
enabled the companies to serve 9,562 
new subscribers and improve service 
for 21,737 existing subscribers. 


Delinquency in loan repayments, he 
reported, is quite low. “Right now,” he 
said, “there are only eight delinquents 
(and the amount is) less than $300,- 
000.” 


The newly-elected president of the 


Oklahoma association, L. A. Guest, of 
Davenport, who will serve during 1960, 
perhaps gave conventionites a fore- 
taste of what his administration will be 
like in telephone sales impact when he 
presented, with the assistance of a cast 
from the drama department of Okla- 
homa City University, a “Telerama.” 


In this production, King Telephone 
reigns in his palace in the kingdom of 
telephony, and attempts to inspire his 
subjects (the audience) to more effec- 
tive merchandising and selling of tele- 
phone service and facilities. 


Attractively costumed models (co- 
eds) demonstrated various types of tele- 
phones, the telephone company’s di- 
rectory, and a telephone booth, among 
other items in a sales campaign. Pat- 
terned after the production given by 
the Texas association at its convention 
last April, the Oklahoma Telerama told 
the sales story effectively, and drew 
enthusiastic response. (See photo for 
the tele-visual appeal on stage.) 


Oklahoma association Independents 
re-elected as directors for three-year 
terms: Jack Holt of Stilwell; Harrold 
Peterson of Roosevelt; and Truman 
Wood of Kingfisher. Other directors 
are: R. E. Harris of Purcell; D. R. 
Majors of Carmen; and L. A. Guest of 
Davenport; A. L. McFadden of Ring- 
wood; F. E. Messecar of Broken Arrow; 
W. E. Gosdin of Oklahoma City; and 
Joe E. Trower of Mannford. 


The board of’ the association elected 
these officers for 1960: 


President, Mr. Guest; first vice presi- 
dent, Mr. Peterson; second vice presi- 
dent, Mr. Holt; treasurer, Sam C. Rich, 
of Oklahoma City; and secretary, Hugh 
D. Straughn, of Oklahoma City. 
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Sales of $2.9 Billion in 1960 


Predicted for Manufacturers 


UTPUT AND domestic sales of 

the communications equipment 

manufacturing industry in 1960 
should reach a new all-time high, the 
Business & Defense Services Adminis- 
tration, U. S. Department of Commerce, 
reported on Dec. 15. The projected 
1960 level of 2.9 billion dollars as- 
sumes no further major strikes that 
would cause material shortages. 


The production and domestic sales 
volume in 1959, approximating $2,650,- 
000,000, should about equal the previous 
peak year of 1957, the BDSA said. 


The upturn in general business con- 
ditions, the expanding economic activi- 
ties of the country in 1959, and the 
accompanying demand for communica- 
tion facilities are factors pointing to 
an increase in communication equip- 
ment production and sales to an all- 
time high of 2.9 billion dollars in 1960. 
Employment in the industry should in- 
crease about 5 per cent in 1960 over 
1959, after a nominal decrease in the 
fourth quarter of 1959, due primarily to 
the steel strike. 

In 1959, building construction added 
more than 4 million square feet of 
floor space to accommodate the back- 
log of orders from the operating com- 
munications companies, and it is an- 
ticipated that about the same pace of 
construction will continue into 1960. 


The BDSA gave this background of 
the communications equipment in- 
dustry: 


“The communications equipment 
manufacturing industry is composed of 
approximately 25 major concerns, lo- 
cated principally in New York, Ohio, 
and Illinois. In 1958 and 1959 the in- 
dustry’s construction program expanded 
considerably. Many companies dispersed 
into nontarget areas, when practical. 
The majority of new plants were 
erected in the southern states and on 
the West coast. 

“The industry has more than 50 ma- 
terial and supply warehouses through- 
out the country for servicing the oper- 
ating telephone companies. 

“In most of these locations, a force is 
maintained to inspect and repair worn 
equipment. During an emergency or 
mobilization period, these locations 
would allow for immediate access to 
supplies. 





Bell manufacturers 
Independent manufacturers 
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“The equipment produced by the 
manufacturing segment of the com- 
munications industry covers a wide 
variety of highly complex switching, 
data, and transmission items. Over 
one quarter million different com- 
ponents or parts are produced for the 
various types of communication needs 
of the domestic operating telephone, 
telegraph, and international radio and 
cable companies. 

“The research laboratories of the 
communications industry develop new 
techniques, create new manufacturing 
methods, and design new equipment. 
New tools, materials, and procedures 


SALES OF THE COMMUNICATIONS EQUIPMENT 
PRODUCTION INDUSTRY 


(In million dollars) 


Government 


Bell Bell 


manufacturers | manufacturers 


73.4 
114 
423 
496 
482 
615 
700 
576 
540 
570 
530 


1,730 
1960 (est.) 1,970 
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Total 
(Adjusted to 
1958 prices) 

978 

1,196 

1,558 

1,770 

1,775 

2,160 

2,700 

2,730 

2,480 

2,650 

2,900 


Independent 
manufacturers 


85.6 
114 
111 
164 
176 
195 
260 
284 
340 
350 
400 


developed by the communications indus- 
try are frequently accepted by engi- 
neers in other industries.” 


The communications production in- 
dustry, the BDSA stated, relies upon 
small business to a great extent, as 
evidenced by their purchases in 1959 
from over 40,000 manufacturers, of 
which 90 per cent employ less than 
500 people. Purchases in 1959 will ap- 
proximate more than 1 billion dollars. 


Employment was substantially higher 
in 1959. As the year ends, the industry 
has 173,500 employes, who are paid ap- 
proximately 1 billion dollars annually. 
This represents an increase of 10,500 
workers, or 6.4 per cent, over the be- 
ginning of the year. 


The following tabulation derived from 
Form BDSAF-363-A, shows the employ- 
ment situation for 1958, 1959, and 
1960 in communications equipment 
manufacturing: 


1958 1959 1960 
(estimated ) 
146,200 


35,800 
182,000 


133,800 
29,200 


163,000 


141,300 
32,200 


173,500 


Telephone service has more than 
doubled since World War II, and it ap- 
pears, the BDSA said, that service will 
expand even further. The continuing 
rise in population is not the only rea- 
son. 

As the economic and social structure 
grows more complex and as the nation 
strives to meet the problems of de- 
fense and worldwide economic and po- 
litical changes, industry, government, 
the armed forces, and the general pub- 
lic should rely more and more on com- 
munications services, the report said. 
A recent survey indicated that the 
communications industry ranked third 
largest among American industries. 


Total sales for the industry in 1959 
were approximately $2,650,000,000, of 
which about 20 per cent were to the 
government for equipment related 
mainly to national defense projects. 
Table 1 shows the communications in- 
dustry’s sales growth during the past 
decade and reflects the increased com- 
munications needs of the government in 
defense projects. 

The trend indicates that the per- 
centage gain in sales has exceeded the 
growth rate of the Gross National 
Product in population growth of the 
country. 

The principal items of equipment 
produced in 1958-60 are shown in 
Table 2. 

The manufacture of telephone in- 
struments and dial central office equip- 
ment is a good production indicator as 

(Continued on page 50) 
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FRIDAY 
JANUARY 15 
NBC-TV 
SHEILA and GORDON MacRAE 


Singing favorites from Broadway 





LES PAUL and MARY FORD 


A unique blending of voice and guitar 


DOROTHY COLLINS and THE RAYMOND SCOTT QUINTET 


Song stylist with swing group 
and featuring DONALD VOORHEES and the Bell Telephone Orchestra 


Circle the date on your calendar now, for the next Bell Telephone Hour— 
to be brought to you live and in color— promises to be a program of wonder- 
ful entertainment for the whole family. 


Five popular couples from stage, screen and television will present a 
sparkling hour of the musical performances which made them stars. 
Commercials of interest to the telephone industry will also be fea- 
tured on this nationally telecast show. Millions of viewers will be shown 
the convenience of handy extension phones, the many ways the telephone 
can make our daily lives easier and happier, and the pleasant rewards 
of keeping in touch with distant family and friends by Long Distance. 
Consult your local TV listings for time and channel in your com- 
' munity. Friday, January 15, NBC-TV, 8:30—9:30 p.m., E.S.T. 


Presented by the 
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6,000 Me Microwave OK’s 
To Independent Companies 
The Federal Communications Com- 
mission Frequency Allocation & Treaty 
Division’s most recent non-government 
frequency list for common carrier serv- 
ices discloses that the following Inde- 
pendent telephone companies hold au- 
thorizations for point-to-point micro- 
wave stations in the 6,000 Mc band: 


Locations 
California 
California Interstate Tele- 
NN IE Pepe re 15 
California Water & Telephone 
Co. 
Central California Telephone Co. 
Citizens Utilities of California. . 
General Telephone Co. of 
California 
Kern Mutual Telephone Co..... 
Western Telephone Co., The.... 
Colorado 
Delta County Cooperative Tel. 
Co., 
Florida 
Florida Telephone Corp 
General Telephone Co. of Florida 
Inter County Telephone & 
Telegraph Co. 
North Florida Telephone Co.... 
Southeastern Telephone Co 
Hawaii 
Hawaiian Telephone Co........ 
Idaho 
Lemhi Telephone Co 


Illinois 
General Telephone Co. of Illinois 
Indiana 
General Telephone Co. of 
Indiana, Inc. 
United Telephone Co., Inc 
Louisiana 
Cameron Telephone Co., 
LaFourche Telephone Co., 
Missouri 
Capital City Telephone Co 
Doniphan Telephone Co 
United Telephone Co. of Missouri 
Montana 
Pacific Power & Light Co 
Nebraska 
Lincoln Telephone & Telegraph 


Inc... 


Rochester Telephone Corp 


North Carolina 
— Telephone & Telegraph 


North Carolina Telephone Co.. 
Western Carolina Telephone Co. 
North Dakota 
Souris River Telephone Mutual 
Aid Corp. 


Northern Ohio = Co.. 
40 


Ah 


United Telephone Co., The 


Oklahoma 
Thunderbird Telephone Co 


Oregon 
a 2r Telephone Cooperative, 


In 

WwW or ‘Coast Telephone Co. (Cali- 
fornia and Washington in- 
cluded) 


Pennsylvania 
General Telephone Co. of 
Pennsylvania 
Peoples Telephone Corp., The... 


South Carolina 
Greenwood Telephone Co 


Texas 
General Telephone Co. of the 
Southwest 
Southwestern States Telephone 
Co., The 
Texas Telephone & Telegraph 


Midland Siiiiens ee 
Virginia 

Tidewater Telephone Co 

Virginia Telephone & Telegraph 


Washington 
Peninsula Telephone & 
Telegraph Co. 
Skagit Valley Telephone Co..... 


Wisconsin 
Amberg Telephone & Telegraph 
Co. 


General Telephone Co. of 
Wisconsin 

Osceola Farmers Mutual 
Telephone Co. 


Uphold Ill. Bell Right to 
Contribute to Charity 

The Illinois Commerce Commission 
on Dec. 23 upheld the right of a public 
utility to make contributions to welfare 
causes. The case involved a $290,000 
pledge by the Illinois Bell Telephone 
Co. to the Chicago Red Cross-Commu- 
nity Fund Crusade of Mercy (In the 
Nation’s Capital, TELEPHONY, Nov. 21). 

Utility law experts said this is the 
first time that any state regulatory 
commission has decided a case devoted 
solely to the right of a utility to make 
such a contribution. 

In its order, 
found: 


the Illinois commission 


“That the money raised by the (Chi- 
cago) Joint Appeal and allocated to... 
welfare and health agencies is essential 
to their support.... 


“That the work of said agencies is 
of vital importance to the maintenance 
of community stability in the city of 


\Courts and Commissions 


Chicago and to the alleviation of hu- 
man needs therein. 

“That without substantial corporate 
support, the Crusade of Mercy will not 
approach its goal. 

“That contributions by corporations, 
including public utilities, to such phil- 
anthropic endeavors as the Crusade of 
Mercy inure to the ultimate benefit of 
the donors through the building of 
good-will and the strengthening of the 
economic well-being of the community. 


“That said contributions of respond- 
ent (Illinois Bell) are peculiarly bene- 
ficial to respondent, in that, among 
other things, (1) such contributions are 
productive of good-will for respondent 
in the Chicago community and among 
its subscribers ana employes therein; 
and (2) respondent is dependent on the 
economic and social strength and well- 
being of the communities it serves. ... 


“That said contributions of respond- 
ent are not excessive. 


The commission noted that “since the 
contributions are deductible on figuring 
federal income taxes, the actual effect 
on Illinois Bell’s rates is about 8 cents 
annually per telephone (in Chicago) 
or less than one cent a month.” 

The Illinois commission ordered dis- 
missed a complaint filed Sept. 18 by 
Andrew Vrtjak, a Chicago attorney. In 
his complaint, Vrtjak stated that the 
company has no “ ‘legal liability’ to give 
away $290,000 . . . to the Community 
Fund-Crusade of Mercy.” A one-day 
hearing on the complaint was held at 
the commission’s Chicago office on Nov. 
9. 


Company Agrees to Provide 
Rural Service in N. C. 

In answer to a complaint filed with 
the North Carolina Utilities Commis- 
sion by rural residents of Yancey 
County, the Western Carolina Tele- 
phone Co., Weaverville, on Dec. 18 
agreed to provide telephones for rural 
areas of the county, if the petitioners 
would share part of the “excessive 
cost” of stringing the line. 

The residents, who had banded to- 
gether as the Yancey County Rural 
Telephone Committee, had asked that 
the company be required to show cause 
why it should not provide telephones 
at established rates, or be forced to 
give up its operating certificate to a 
telephone membership cooperative. 
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Railroad to Appeal Ruling 
On Interconnections in N. C. 

The Southern Railway Co. on Dec. 22 
gave notice of intention to appeal to 
the courts from a ruling of the North 
Carolina Utilities Commission which 
said that railroads have no right to 
interconnect their communications sys- 
tems with those of telephone companies 
except in cases of emergency (TELEPH- 
ony, Dec. 5). 

The railroad said it will proceed with 
the appeal to superior court unless the 
commission grants its request for a re- 
hearing of the case. Seaboard Air Line 
Railroad also has petitioned for a re- 
hearing. 

By a 3-to-2-vote, the commission on 
Nov. 23 had ruled that Southern Bell 
Telephone & Telegraph Co. should not 
be required to provide interconnections 
with Southern Railway’s private tele- 
phone systems except in case of emer- 
gency and that the railroad should be 
treated the same way the telephone 
company treats other corporations who 
have private communications systems 
who are not provided with such inter- 
connections. 

Southern Railway contended it should 
have unlimited interconnections, claim- 
ing they are necessary for efficient op- 
eration of the railroad. 

Under an agreement dating back to 
1924, Southern Railway has intercon- 
nected its facilities with those of 
Southern Bell at three points along its 
lines in North Carolina — Charlotte, 
Greensboro and Asheville. 

In a new tariff filed last summer, 
Southern Bell said it would permit 
interconnections only if the railroad’s 
facilities were less than 50 per cent 
microwave. 


Authorize Rate Increase 
For Pa. Company 

The Pennsylvania Public Utility 
Commission on Dec. 16 permitted the 
Delaware Valley Telephone Co., Johns- 
town, N. Y., to put into effect an esti- 
mated $40,200 rate increase. The com- 
pany, which serves 2,259 subscribers in 
Pennsylvania, filed for the increase on 
June 24 (TELEPHONY, July 11). 

The increase, originally filed to go 
into effect on Aug. 26, may now be 
made effective immediately. 

An affiliate of the General Telephone 
Co. of Pennsylvania, the Delaware Val- 
ley company provides service from four 
central offices at Dingman’s Ferry, 
Matamoras, Milford, and Shohola. 


OK. Bell Purchase in Kan. 


The Federal Communications Com- 
mission on Dec. 14 approved the pur- 
chase of the Eudora (Kan.) Telephone 
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Model TBM Mast provides com- 
plete service entrance facilities 
for outdoor telephone booths 
with the definite plus advantages 
of lower cost and easier installa- 
tion. Raises power lines for speci- 
fied ground clearance. 


FITS MOST BOOTHS 


Meets Code Requirements 
LOOKS BETTER The [8M Mast 


j ed tor the job. Adds to 
appearence f any | +} 
LASTS LONGER Heavy gauge 
tubine. ucad> throuahout fos 
service. Only heavy duty fit 
COSTS LESS Actua! insta 
savings up to two-thirds over 

nal installations. 
REMOVABLE Can be moved from one 
location to another. Simply disconnect 
lines and pull mast out of ground sleeve. 


Tuc. 


RACINE, WISCONSIN 





Co. by Southwestern Bell Telephone Co. 
(TELEPHONY, July 18). Extended area 
service between Eudora and Southwest- 
ern Bell’s exchange at Lawrence will be 
provided. 


Pickford (Mich.) Company 
Sold to General 

Transfer of ownership of The Pick- 
ford Telephone Co., in Michigan’s 
northern peninsula, to the General Tel- 
ephone Co. of Michigan on Dec. 21, 
is announced by P. E. Taylor, secretary- 
treasurer of the Pickford company. In- 
corporated on Sept. 11, 1912, the com- 
pany now serves some 2,000 telephones 
in the exchanges of Pickford, Cedar- 
ville, Detour, Rudyard and Kinross. 
Completely dial operated, the operating 
area extends into the easternmost point 
of the northern Michigan area. 

F. Harold Taylor, president of the 
company, indicated that the name Pick- 
ford Telephone Co. would continue in 
use for some months, with P. E. Taylor 
serving as a consultant to the new 
owners until October, 1960. Sale of the 
company was accomplished by an ex- 
change of common stock, Mr. Taylor 
stated. 


Hits Railroad’s Charges for 
Under-Track Cable in N. C. 

The Lexington Telephone Co. filed a 
complaint with the North Carolina 
Utilities Commission on Dec. 18, con- 
tending that the Winston-Salem South- 
bound Railway Co. wants to charge it 
an annual rent of $15 for each cable 
passing under the railroad’s track be- 
tween Winston-Salem and Lexington. 
The company feels this amount is too 
much for each crossing. 

William C. Harris, president of the 
company, told the commission the com- 
pany plans to put more lines under the 
tracks in connection with an expansion 
program. 


Sale of Oregon Company 
Approved By Commissioner 

Oregon Public Utility Commissioner 
Jonel C. Hill on Dec. 23 authorized Mrs. 
Ida M. Eaton to sell the Helix Tele- 
phone Co. to G. E. Baker and Dorothy 
Baker. Mrs. Eaton had filed her re- 
quest on Oct. 1. 

The Helix company furnishes tele- 
phone service to approximately 130 
subscribers. 

Mrs. Eaton intends to retire from 
telephone business. 


Seek Sale OK in Missouri 


The Mindenmines Telephone Co. on 
Dec. 18 filed an application with the 
Missouri Public Service Commission 
asking for permission to sell to the 
Liberal Telephone Co. 


Approve Rate Increase, 
Purchase in Minnesota 

The Worthington Telephone Co. on 
Dec. 21 was granted a rate increase by 
the Minnesota Railroad & Warehouse 
Commission. 


The company, which furnishes dial 
service to 3,982 local and 513 rural 
company-owned stations, is investing 
$400,000 for equipment to modernize 
its plant for direct distance dialing and 
to enlarge its service capacity. 

The rehabilitation program is ex- 
pected to be completed by Mar. 26, 
1960, at which time the new rates will 
go into effect. 

Extended area service is planned be- 
tween Worthington and the Northwest- 
ern Bell Telephone Co.’s exchanges at 
Wilmont, Brewster, Rushmore and 
Round Lake. This will enlarge the call- 
ing area of Worthington subscribers by 
1,500 stations. 

Under the new rates, the company 
will have net operating revenues of 
$333,594 as compared to its present 
revenues of $296,123. This will provide 
it with a net income of $60,769, giving 
the Worthington company a 4.46 per 
cent rate of return on a current value 
rate base of $1,360,050. This compares 
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Western Arkansas Telephone 
COMPANY 
“Your Friendly Home-Owned Service Institution” 


The above ad for the Western Arkansas 
Telephone Co., Russellville, was chosen 
by Publishers Idea Exchange of Des 
Moines, Ia., as one of the 10 best ads 
for 1959. The exchange serves national 
advertising outlets. Appearing in the 
Russellville-Courier Democrat, the ad 
was designed by Thad Nicol, commercial 
manager of the Arkansas company. Sub- 
sequently, other telephone companies 
have used this advertisement. 


to the 3.11 per cent rate of return ana 
$42,361 net income earned under the 
old rates. 

Present and approved rates are as 
follows: 

Ap- 
proved 
$8.50 
7.00 
5.50 
4.50 
3.75 
3.00 


Pres- 
ent 
One-party business $6.50 
Two-party business ..... 5.50 
Multi-party rural business 4.50 
One-party residence ..... 3.50 
Two-party residence .. 3.00 
Four-party residence .... 2.50 
Multi-party rural 
residence 3.75 
Also in Minnesota, on Dec. 14 the 
commission approved the sale of the 
Newfolden Central Telephone Co. to 
the Wikstrom Telephone Co., Inc., 
Karlstad. The Newfolden company 
serves approximately 100 stations. 


Increase Authorized For 
SW Bell in Texas 


The Tyler, Tex. city commission on 
Dec. 18 granted a rate increase to the 
Southwestern Bell Telephone Co. 

The rate schedule which has been 
approved will mean an annual revenue 
increase for the company amounting to 
$298,000. The Bell company had asked 
approval of an increase amounting to 
$540,381. 

Under the rate sehedule, one- 
party rates are as follows: 


new 


One-party residence 
One-party rural residence. 
One-party business 


OK Sale of Ark. Bell 
Exchange to Mo. Company 

The Arkansas Public Service Com- 
mission on Dec. 4 approved the request 
of the Southwestern Bell Telephone Co. 
for authority to sell its Mammoth 
Spring exchange to the South Missouri 
Telephone Co., Steelville, Mo. (TELEPH- 
ony, Aug. 8). 

The commission stated that the Bell 
company would also sell the Missouri 
company its properties at Alton and 
Thayer. 


Army Signal Communications 
Appoints Security Head 


Col. Oscar C. Buser has recently been 
assigned as the new commanding officer 
of the U. S. Army Signal Communica- 
tions Security Agency, Arlington Hall 
Station, Virginia, succeeding Col. 
Wayne O. Jefferson, the Office of the 
Chief Signal Officer announced on Dec. 
22. 

Colonel Buser’s previous assignment 
was as deputy signal officer and chief, 
Engineering and Technical Division of 
U.S. Army, Pacific. For his outstanding 
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service there, he was awarded the com- | 
mendation ribbon with metal pendant. | 


Colonel Buser, a native of New York | 


City, where he attended Fordham Uni- | 
versity, entered the New York National | 
Guard, 244th Coast Artillery, as a pri- | 


_CEECO PARKWAY LUG TYPE PEDESTAL TERMINALS 


vate in 1928. In 1940, he became a 
captain and transferred to the Signal 
Corps. 

He was a member of Admiral Nim- 
itz’s staff in the Mariannas and Ryuku 
campaigns in the Pacific Theater, and 
later served as deputy communications 
officer on the staff of Admiral Radford, 
commander-in-chief, Pacific. 

During the Korean war, he was sig- 
nal officer of the 11th Airborne Divi- 
sion, and later served as commanding 
officer of the Korean Signal Group. 

Before entering service he was a 
senior industrial relations engineer with 
Western Electric Co., and also was a 
member of the Bell System installation 
engineering department. 


In addition to the commendation rib- 


go IT'S NEW! 


FOR DIRECT BURIED WIRE OR PLASTIC CABLE 


% PEDESTALS—TWO PIECE—SIX FEET LONG 
%* POLE BRACKETS—AVAILABLE FOR AERIAL MOUNTING 


| ye LOADING ONE OR MORE PAIRS AS REQUIRED—USING TYPE C637A 


bon, Colonel Buser has been awarded | 


the pre-Pearl Harbor ribbon, American 


defense medal, Pacific theater World | 


War II medal with two battle stars, 
victory medal, Japanese occupation 
medal, reserve medal, national defense 
medal, and the parachutist badge. 


Obituaries 

JAMES R. DOOLEY, 87, former owner 
and manager of the Clear Valley Tele- 
phone Co., Inc., Clearwater, Minn., died 
on Nov. 17. 

Mr. Dooley was an active member of 
the Minnesota Telephone Association 
until his retiremei.t in 1950, and was a 
member of the C. P. Wainman Chapter 
of the Telephone Pioneers of America. 

He is survived by his son, P. H. 
Dooley of Minneapolis; and by two 
daughters, Mrs. R. R. Walker, of Du- 
luth; and Mrs. Roscoe Rutherford, of 
Stillwater, Minn. 

* 

Mrs. LESLIE LAMKINS, 65, wife of 
L. M. Lamkins, manager of the Manawa 
(Wis.) Telephone Co., died on Dec. 21. 


Ohioans Honor J. D. Park 
For 60 Years Service 

J. D. Park, manager of the Kenton 
(O.) Telephone Co., recently retired on 
completion of 60 years service with the 
company. He and Mrs. Park were 
honored at an open house on Dec. 17 in 


Kenton, and all company employes were | 


present. 

Mr. Park, whe has been with the 
Kenton company since 1899, is con- 
tinuing his association as a member 
of the board of directors and as con- 
sultant. William Watkins succeeds Mr. 
Park as manager. 
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(88MH) OR TYPE C637B(44MH) COILS 


LUG-12 TERMINAL 

AND PROTECTOR PLATES 

WITH SEVEN TYPE 637B TYPE CH-15 
LOADING COILS “BELL JAR" HOOD 


ACCESSIBLE—FOR TESTING, CABLE SPLICING, CROSS CONNECT- 
ING AND BURIED WIRE DISTRIBUTION 


STRONG—ALL STEEL CONSTRUCTION, “BELL JAR” TYPE COVER 


PROTECTION—SIDE PLATES GIVE NOMINAL AIR GAP TYPE PRO- 
TECTION AT EACH STUD END 


COMPLETE—WITH NON-PROTECTED TERMINAL STRIPS, DECALS, 
ETC. NO EXTRAS 


The type C637A(88MH) or C637B(44MH) load coils are completely encapsulated in 
plastic—moisture tight—high dielectric strength. These coils are same type used in 
CEECO type 177 terminals on rural distribution wire. These coils are interchangeable 
in both terminals and can be installed with standard ¥” socket wrench. Coils are 
stock item. 


TOTAL INSIDE |APPROXIMATE 
come DESCRIPTION NUMBER HOOD HEIGHT 


Oo 
PAIRS HIGH DIAMETER OF HOOD 


TERMINAL-PEDESTAL 
AND HOOD (NO COILS) 


TERMINAL-PEDESTAL 
AND HOOD (NO COILS) 
TERMINAL-PEDESTAL 
AND HOOD (NO COILS) 


TERMINAL-PEDESTAL 
AND HOOD (NO COILS) 











Write us for assistance on your loading problems 
CEECO loading coils are sold by your telephone equipment supplier 


COMMUNICATION EQUIPMENT & ENGINEERING COMPANY 


5646 West Race Avenue Chicago 44, Illinois 
Phone EStebrook 8-3109 





PUBLIC RELATIONS IN THE TELEPHONE BUSINESS 


Continued from page 20 


sible. Essential elements are who, what, 
when, where, why and how. 


(2) Make sure all names are spelled 
correctly. 

(3) Check all figures for accuracy. 

(4) Make sentences short and to the 
point. 

(5) Use adjectives sparingly. 

(6) Type and double space all copy 
on 8%-inch-x-11l-inch white paper. 

(7) Type your name and title, the 
company’s name, your address and tel- 
ephone number in upper left hand cor- 
ner of page one; segeatte on right hand 
side, type release date. Skip eight or 
10 spaces to begin story. 

(8) Place the word “—more—”, at 
the end of each page if the story con- 
tinues. 


(9) Use “—30—” at the end of the 
story to signify conclusion. 


If the release is to be submitted to 
more than one newspaper, prepare an 
original copy for each editor. Keep a 
copy on file. 


After the story is used, if there 
are any errors, it is generally best 
not to ask for a correction. It is per- 
missible to politely explain that there 
must have been a misunderstanding, 
then tell the correct story to the news- 
man. If the error is incidental to the 


WHO GOES THERE ? 


/ MARVEL. vos 


general story, does not change the es- 
sential picture, and is not likely to be 
repeated, it is usually best to let it dis- 
appear and not to mention it at all. 

But if an error is one likely to be 
repeated in a follow-up story, then it 
is well that the reporter be told in a 
polite way of the error and given the 
correction. This the reporter invariably 
appreciates. Never call the reporter’s 
error to the attention of his editor. 
This accomplishes nothing constructive 
and only strains the relationship be- 
tween the editor and the reporter and 
between the reporter and you when he 
comes to you on a subsequent assign- 
ment. 

It is not wise to ask a reporter why 
a story was not printed. News stories 
are not “paid” advertising, but are 
used at the discretion of the newspaper. 
When the story is not used, nine out 
of 10 times the reason was lack of 
space. Regardless of the reason, it is 
a newspaper’s business what news to 
print and it’s not for the telephone 
company to question their not using its 
news items. 

As much as possible, develop a con- 
fidence from the reporter in you so that 


APPLIANCES 
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When a directory advertising salesman calls on YOUR customer 
Be confident of the integrity of the man. 


LET SUTTLE MAKE YOUR DIRECTORY 


Suttle salesmen are carefully chosen, thoroughly trained, and 
constantly aware of the trust you place in them. 


THEY BUILD GOOD WILL AND PRODUCE MORE REVENUE 


For Further Information Call or Write 


SUTTLE DIRECTORY COMPANY 


401 N. 15th St. 


(Cooperative Plan) 


Telephone 782 


LAWRENCEVILLE, ILLINOIS 


Modern Styling 


Highest Quality 


you can confidentially tell him about 
events about to happen but let him 
know the reasons for holding up re- 
lease of the story until later. Despite 
this confidence, it is sometimes embar- 
rassing and burdensome to the reporter 
to receive unsolicited “off the record” 
information. In general, anything said 
to the working press is “on the record.” 


Handling Bad News 

Attempting to hide bad news is a 
very normal human reaction, but prac- 
tically every company and organization 
that has attempted it now knows from 
bitter experience that bad news cannot 
be hidden. It is best to help reporters 
get the news quickly and completely. 


An example of how we can handle 
bad news to the telephone company’s 
advantage can be seen by the way some 
telephone companies handle news of 
service interruptions. In every instance 
that there is a service interruption of 
a serious nature, the company volun- 
teers the information to the newspaper 
by describing the service interruption 
in detail and the cause of the trouble. 
By getting such stories before the pub- 
lic, the customers know the reasons why 
the service was disrupted and, in most 
cases, this creates better understanding 
of the telephone business. 

Accidents caused on the job are an- 
other example of bad news which must 
be handled with the press. Again, it is 
best to give information media all of 
the details of the accident rather than 
to suppress the news. Give these media 
details of how the accident happened, 
along with names of employes injured 
in the accidents. It is best for infor- 
mation media to get the information 
from the telephone company than from 
sources not as accurate which 
cause the story to be twisted. 


may 


In summary, don’t try to suppress 
bad news. No matter how much you 
refuse to cooperate, the story will still 
get printed or broadcast. There may 
not be much to gain immediately in 
helping reporters with legitimate facts 
about a mishap, a tragedy, or other 
bad news. But in the long run, their 
confidence in you and in your telephone 
company depends upon your helpful- 
ness to them. 

It’s nice to get a news story about 
the company in the papers, but it is 
even better to get a picture with it. 
Many stories are greatly enhanced with 
“art,” as it is technically called. How- 
ever, in many cases, newspaper budgets 
limit the number of photos they can 
publish. 

For that reason, some telephone com- 
panies are willing, when requested by 
the newspaper, to pay for certain costs 
involved in getting photographs in the 
paper. In some instances, telephone 
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... oh course 


ANSONIA 


nkosea 


.. prompt delivery too! 


HE Low Shield Resistance 
H All Pairs Guaranteed 
Fully Color Coded 

Hi REA Approved 


You can depend on Ansonia Ankoseal for Alpeth 


Cables made under rigid quality controls. 


Ansonia Ankoseal Alpeth Cable is made in con- 


formance with the latest REA specifications. 


INDEPENDENT 


a 


THE ){ANSONIA()| WIRE & CABLE COMPANY 


Ask for — = eee seossssousscn,:** yr soun re.) 
New Telephone (kta re. ee ak eee: ee 
Product Literature EERE te ee ee ES ON 

Just Published 
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111 MARTIN STREET, ASHTON 1, RHODE ISLAND 
“Leadership In Plastic Cables Through Quality and Service” 
*MANUFACTURED UNDER LICENSE AGREEMENT 


WITH WESTERN ELECTRIC COMPANY, INC. 
JANUARY 2, 1960 





TAKE A BIG sTEP TowarD SAFETY 
WITH DUO-SAFETY LADDERS 


..- CUSTOM DESIGNED FOR TELEPHONE 
MAINTENANCE WORK! 


Here's one fine example of the many Duo-Safety lad- 
ders ideal for telephone maintenance work. 


Type D — a truly great extension ladder built in strict 
accordance with safety regulations. Rungs are second 
growth hickory, reinforced with steel rods and 
equipped with special automatic locks and Duo- 
Safety's famous Safety Shoes. Made with either 
straight or parallel side rails, Type D is available in 
one, two or three sections — in a large variety of 
—. Write for free catalog on all Duo-Safety 
adders. 


IMMEDIATE DELIVERIES! 


Duo-Safety ladders will be shipped immediately 
upon receipt of order! A planned stock-piling 
program assures really fast action — there's no 
delay the Duo-Safety way' 


For Information, Contact Your Supply House, or 


DUO-SAFETY LADDER CORP. 
809 Ninth Street *« Oshkosh, Wisconsin 


GENERAL MACHINE PRODUCTS COMPANY, INC. 


Old Lincoln Highway at Pa. Turnpike, Trevose, Pa. 


AERIAL TENTS 
CABLE BENDERS 
C-R POWER REEL CABLE BLOCKS 
CABLE LASHERS 
COAXIAL CABLE TOOLS “Sd bw 
LASHING WIRE nl = ay 
CLAMPS AND GRIPS COMPOUND 
PORTABLE & POWER 


PRESSURE TESTING KIT 


SLACK PULLER 


Y 4 io B,C, D,E,&6 
CABLE FEEDER = CABLE LASHERS 
Special Purpose Tools To Specifications — Catalog on Request 


Over 600 Various items of Line Construction Tools, Maintenance 
& Pressure-Testing Equipment in stock for immediate shipment 


companies might want to pay a com- 
mercial photographer for taking the 
picture—but only if the picture is spe- 
cifically. requested by the newspaper or 
if the company is relatively certain the 
newspaper will use the picture. 

It should be remembered that all pic- 
tures should tell a story and should in- 
clude people. In general, there should 
never be more than four people in a 
picture. For pictures of one person, 
use a head and shoulders picture. All 
photos furnished to newspapers should 
be of the type that have a glossy finish. 

When furnishing pictures to the 
newspapers, you should identify all 
people in the pictures by typing their 
complete names on paper from left to 
right as they appear in the picture and 
pasting the paper on the back of the 
picture. Never write on the back of a 
photograph. 


(To Be Continued) 


IN THE NATION'S CAPITAL 


Continued from page 18 


spirit, the FCC would have to take a 
radical or sweeping view of its juris- 
diction over telephone companies. 

Maybe there is some virtue in a more 
conservative FCC position to the effect 
that the Federal Communications Act 
means what it says in defining its own 
limits of authority. If, or when, ex- 
perience demonstrates that there is not 
enough authority under the present law, 
Congress in its wisdom can always 
amend and broaden the law. But who 
could catch up with, or put in its proper 
place, a run-away commission dedicated 
to the proposition that the Communica- 
tions Act gives it all the authority its 
lawyers can imagine or rationalize, sub- 
ject only to the doubtful damper of the 
federal courts. There have been all too 
many federal agencies, in the past, 
which acted on the theory that public 
)fficials should do what they want to do 
unless expressly slapped down by court 
injunction. 

Items in Brief 

The NARUC Special Telephone Com- 
mittee had a meeting last month in 
Washington to discuss its program for 
the coming year. The committee is now 
headed by Everett H. Krueger Jr., of 
the Ohio commission who replaces 
Chairman George R. Perrine of the 
Illinois commission. Perrine moved up 
to become president of the NARUC at 
its convention held last October in 
Philadelphia. The next meeting of the 
special committee, scheduled for Wash- 
ington, D. C. on Feb. 3 and 4, will 
cover a number of matters, including 
separation, accounting, and pricing 
policies of the Western Electric Co. and 
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also federal-state regulatory problems 
in connection with SAGE. 


* * * 


One definite decision of the Interna- 
tional Telecommunications Conference, 
recently concluded at Geneva, Switzer- 
land, concerned when the next one will 
be held. The Geneva meeting, attended 
by delegates from 89 nations was the 
first such meeting in history to allocate 
international radio frequencies for 
space communication research. The 
space agreement was the highlight of | SMALL—COMPACT—RUGGED 
the treaty-making meeting. The radio | EASY MANEUVERABILITY 
branch of the conference (as distin- | TRENCHING IS MORE PROFITABLE WITH THE BUS BROWN TRENCHER 


guished from the plenipotentiary meet- MODEL 346 OFFERS SPECIFICATIONS 

ing) modified international radio regu- Mere Economy ; Power — Model AENL Wi sin engine. 
lations. It also called for a_ special Maximum Efficiency at Minimum Cost Shipping Weight — 750 Ibs. 

meeting in 19623—to work out regular One Man Operation Eliminates High Labor . Frame — Rigidly Welded 14,” steel plate. 
frequency band allocation for space Costs - . Tires — 4x8 Pneumatic, traction type. : 

; aoe “Fcc . Digging Chain — Tough Roller Chain with 
communications based on research. FC( More Speed easily detachable C a 
Commissioner T. A. M. Craven led the Digging Speed and Maneuverability Leads to Bearings — Roller Bearings with zerk fit- 
United States delegation. Faster Job Completion ’ : ; tings. Ball Bearings, permanently sealed. 
Simplicity—Compact and Simple Design Elim- . Trenching Width and Depth — 
= Ss inates High and Extensive Maintenance Costs 3 inches wide up to 51/ feet deep. 

Designed For Many Digging Jobs — 4 inches wide up to 31 feet deep. 
Water Lines 6 inches wide up to 21/2 feet deep. 
to the hardy perennial problem of Gas Lines ey mes by — length booms 
-galized wiretapping at speciz -ar- Underground Electrical Wire an m control). 
" : _ Ashe ee ee cca icon boteetien . Self-Propelled — Drives on all four wheels 
ings in Washington in mid-December. A Underground Telephone Cable while digging, rear wheels while in trans- 
couple of New York lawyers attending Signal Cable port gear. 


hearings of the Constitutional Rights Laying Out Limits For Excavations 9. Hydraulically Controlled Digging Boom. 
Sub-committee, headed by Senator Hen- 


nings (D., Mo.), both agreed with the | Manufactured by BROWN MANUFACTURING CO., Inc. 


famous dictum of the late Supreme WOODBINE, IOWA 


Court Justice Holmes that wiretapping 


A Senate sub-committee got around 


is “dirty business,” but agreement ended 
there. 


But Paul W. Williams, former U. S. . = f 4 | 
attorney, went on to say that “crime is S ld 
a dirtier business.” He said wiretapping 0 ering IS 


is not needed in crimes of violence, 
where the victim will make a complaint, 


but to crack secret conspiracies In nar- with jhitaetei Beauty Soldering Tools 


cotics, racketeering and subversion, 
where the victims seldom notify = : . 
ae — American Beauty electric soldering 
irons are the highest quality made. 
every The finest engineering, best materials 
weapon you have,” said Williams. and on-the-job experience _— 1894 
“We’re at war with the c P va is yours with every American Beauty. 
orld.” T 2 ees ee There is a right model, correct tip size WO, 3138 
world. he right of an individual to and proper watt input to do any "TP 
soldering job easier, faster and better. 


Rare TEMPERATURE REGULATING STANDS 
trolled wiretapping by federal officials. Automatic devices for controlling tip 

New York is one state that permits temperatures while iron is at rest— 
use of evidence obtained from tapping Se overheating of of tin —_ 
— I , : t retinning of tip, while 
wires. With Sz ams “Ww ante Hoques © 

out it, said Williams, New maintaining any desired tempera- 

ture. Available with perforated steel 
Harris B. Steinberg, a criminal law- guard to protect user’s hand. 
yer, said wiretapping is degrading and 


its use degrades government. Police >, 

work should not be compared to a war, q eg pesto 
said Steinberg, because there are rules SA sme WATTS 
of fair play laid down by tradition and 


the Constitution in dealing with crime 
and human rights among them, that 


é Ts es : : wR R 20-PAGE ILLUSTRATED CATALOG CONTAINING FULL INFORMATION ON OUR 
a person is presumed innocent until COMPLETE LINE OF ELECTRIC SOLDERING IRONS—INCLUDING THEIR USE AND CARE. 
proved guilty. 


that a crime has been committed. 
“When you’re at war, you use 


privacy should give way in these cir- 
cumstances, he said, to permit 


York City “would not be a livable place.” 


oe 


The outlook for legalized wiretapping AMERICAN ELECTRICAL HEATER COMPANY American Beayt 


at the forthcoming session of Congress 
sess gress 
| 
is regarded as rather dim. Ai sti caveat A Bal 
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READY .. . WRESTLE 


Concluded from page 23 


ings of coaches and wrestling officials | § 


around the state. 


“T have felt all along that there was 
a need for a film of this kind,” Mr. | 





Sprunger said. “It will be of great | J 


value in schools which are just begin- | 
ning their wrestling programs, or where 


| there is need for a stimulant to encour- 


age and enlarge already existing pro- 
Furthermore, the film will un- 
doubtedly be very well received in school 
meetings of local service 
clubs, PTA groups, and by other in- 
dividuals and groups who are interested 


| in knowing what high school wrestling 


is all about. My sincere congratulations 
to Illinois Bell and to the Committee 
for the Extension of Amaieur Wres- 


| tling for a very fine piece of work.” 


An Illinois Bell spokesman said: 
“Making this film was a logical exten- 
sion of our established connection with 
high schools through our sponsoring the 
Illinois High School Association state 
basketball championship tournament tel- 


| ecast, Bell System science series and 


“Stars’”—our science teaching aids pro- 
gram for high schools. Over-all, we 


| hope the wrestling film will help develop 


better future citizens.” 

Illinois Bell is making this film avail- 
able upon request to adult organiza- 
tions and school and colleges without 
charge. Already 40 prints are in circu- 
lation throughout the country. The film 
is also being made available at cost to 
Independent telephone companies and 
other Bell companies for showing in 
their areas. 


Kellogg Appoints Boissy 
Advertising, Promotion Head 


Gilbert E. Boissy has been named 
advertising-sales promotion manager of 
Kellogg Switchboard & Supply Co., 
communications division of Interna- 
tional Telephone & Telegraph Corp. 

For the past 18 months, Mr. Boissy 
has been account supervisor at P. R. 
Mallory and Co., Inc., Indianapolis, 
Ind. Previously, he was director of 
marketing with Aetna Stee] Products 
Corp. and marketing manager for 
Royal Metal Manufacturing Co., both 
of New York City. 

A native Chicagoan, he attended St. 
Louis University, received a Certificate 
of Engineering from New York Uni- 
versity, and was graduated from Wash- 
ington University with a bachelor of 
arts degree. 


He served in the Army Medical 


| Corps during World War II and earned | 


four battle stars and two unit citation 
ribbons in the European Theater. 


stop? "7 


Leakage and 
Corrosion 


The safe low 150°F 
surface temperature ... . 


DAMPP-CHASER 


DEHUMIDIFYING HEATER 


© For all PBX 
® Unattended CDO's 
® Central Office Equipment 


Maintenance free. The lifetime heating ele- 
ment is sealed in a 3/4” aluminum tube. 
Inexpensive, standard, 1-1'2-2 & 3 foot 
lengths for equipment wide efficient heat 
distribution. Safe to place anywhere! Half 
the operating cost of old fashoned, ineffi- 
cient, dangerous “hot spot resistor heaters.” 


Kx 


Chemicals Fire Hazard 
Replacements Personnel Hazard 
Worry Equipment Damage 


No assembly, comes complete with clips. 
Simply plug in and forget, never needs atten- 
tion. Immediate delivery! Field tested and 
proved by one of the South’s largest tele- 
phone companies. 


5 YEAR WRITTEN GUARANTEE 


Phone: OX. 3-8271 or write 
for prices and full particulars. 
MANUFACTURED FOR OVER A DECADE BY 


DAMPP-CHASER, INC. 


HENDERSONVILLE, NORTH CAROLINA | 
Alfiliate- DAMPP-CHASER, LTD, London, Englasd 
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G. E. BOISSY 


Mr. Boissy is a member of the Na- 
tional Industrial Advertising Associa- 
tion. 

Kellogg designs, develops and manu- 
factures telephones, switching systems, 
industrial components, inter-communi- 
ention equipment, carrier and micro- 
wave. In addition, the company is en- 
gaived in missile and defense programs. 


Colonel Galusha Named 
USASIA Deputy Commander 

C Morris E. Galusha has been 
named deputy commander of the U. S. 
Army Signal Intelligence Agency 
({USASIA) effective Feb. 1, the Office 
of the Chief Signal Officer announced 
on Dec. 22. 

Colonel Galusha will report to Col. 
R. C. Huggins, USASIA commanding 
officer from Fort Huachuca, one of the 
Signal Corps’ major electronic testing 
facilities. 

Colonel Galusha is a graduate in 
electrical engineering from Norwich 
University. He has also attended sev- 
eral U. S. Army Signal School courses 
and the Army War College. 


DeHayes Named Trustee, 
Ohio Scholarship Fund 

Daniel W. DeHayes, executive vice 
president of the Ohio Independent Tele- 
phone Association and member of the 
Columbus Board of Education, has been 
appointed a trustee of the Ohio Scholar- 
ship Fund by Gov. Michael V. DiSalle. 

Created in 1959 by the Ohio Legisla- 
ture to aid deserving college ;tudents, 
the fund will operate on interest earned 
on $500,000 from state funds and 1% 
million dollars from private contribu- 
tions. DeHayes, who will have a three- 
year tenure, is one of nine men named 
who will assign about 1,000 scholar- 
ships. 
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FORGET IT 


Whitney Blake TELECABLE for Direct Burial, 


is made to last, to withstand the most 


“unfriendly” soil conditions and to give long, 


uninterrupted service underground. 


It is quality that makes for true economy... 


that’s why we can say “bury it and forget it.” 


WB TELECABLE — Type DB 
Complies with REA 
Specifications PE-23 


Write for NEW 


WHITNEY free Bulletin T-5 
<w B J BLAKE 


co Telephone CHestnut 8-5515 
E TWX: NH 84 


NEW HAVEN 14, CONNECTICUT 





Crapo 
HTL195 


EXTRA HIGH-TENSILE 
TELEPHONE LINE WIRE 


fou low-cost 
Reunal Lines 


@ Spans up to 600 feet in Heavy Loading, 
650 feet in Medium Loading and 700 feet 
in Light Loading districts are possible where 
Crapo HTL-195 is employed. This extra long 
span construction results in marked savings 
in costs per mile of line. Pole structures can 
be reduced to a minimum. Fewer pole struc- 
tures mean substantial savings both in mate- 
rials and man-hours of labor. There is less 
hauling to be done, fewer holes to dig, less 
material to be handled, installed and con- 
nected. 

Improved electrical qualities make prac- 
tical typical subscriber loops of 14 to 15 
miles with normal voltages and equipment. 
Also can be used for subscriber carrier. 


White fou Engineering Manual No.TM-59 
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STEEL & WIRE CO., INC. 
MUNCIE, INDIANA 


50 


PREDICT 1960 MANUFACTURERS’ SALES OF $2.9 BILLION 


Concluded from page 37 


to the trends 
production 
ported. 
Export 
munications 
small 


of the communications 
industry, the BDSA re- 


import trade in 
equipment is relatively 
with domestic con- 
sumption. Exports have been on a rise 
the past few and reached ap- 
proximately 55 million dollars in 1959. 

The upward trends that prevailed in 
1959 should continue through 1960, the 


and com- 
compared 


years 


report predicted. Employment is up and 
producers are said to be busier than 
they have been in months. Orders from 
the operating companies are increas- 
ing. Estimates point to production ap- 
proaching record volume. The outlook 
for 1960 is for an increase in manu- 
facturers’ sales of about 10 per cent 
over 1959. Gross capital investment for 
plant and equipment expenditures is 
estimated to reach 225 million dollars. 


4 PRODUCTION OF COMMUNICATIONS EQUIPMENT 
i INDUSTRY, BY PRINCIPAL ITEMS, 1958-60 


Quantity 


Unit 
of measure 


Product 


Telephone sets 


Dial central office 
equipment 


Dial PBAX equipment. 


Manual central office 
equipment 

Manual PBX equipment 

units 


Ringing machines ... . 


Repeater equipment 
(voice & telegraph) . 


I ntercommunication 


equipment stations 
Telegraph equipment. . 


Protectors, communi- 


cations 


Telephone booths, 
metal 


*Estimated. 


positions .. 


positions .. 


repeaters .. 


Instruments 


1958 **1959 *1960 


7.005.915 8,279,066 8,750,000 


3,255,946 3,500,000 


532,323 600,000 


3,141 3,800 


11,411 13,600 


20,650 22,700 


362,016 371,000 390,000 


11,647 15,100 16,000 


50,921 48,300 52,000 


3,438,254 3,650,000 3,900,000 


940,178 890,000 920,000 


26,431 28,500 30,000 


**Fourth quarter estimated. 


Table 2 


K. M. Lord General Manager 
Stromberg Electronics 

Kenneth M. Lord has been appointed 
vice president and general manager of 
the Electronics Division of Stromberg- 
succeeding George A. Peck, 
who resigned, according to announce- 
ment on Dec. 8 by Robert C. Tait, pres- 
ident. 

Mr. Lord had of en- 
gineering in the company’s Electronics 
Division, which manufactures a variety 
of equipment for civilian and military 


use. 


Carlson, 


been director 


Before joning Stromberg-Carlson in 
1958, Mr. Lord was a consulting en- 
gineer to the general manager of the 
Aircraft Gas Turbine Division of the 
General Electric Co. in Cincinnati. 

A native of Canandaigua, N. Y., he 
was graduated from Cornell University 
in 1936 with a bachelor of science de- 
gree in administrative engineering. He 
then continued his studies at the Uni- 
versity of Michigan Law School. 

In 1937 he went to work for A. E. 
Rittenhouse, Honeoye Falls, N. Y. 

During World War II, Mr. Lord was 
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YOU NEED ALL THREE 
of these easy-to-read 


TRAINING 
BOOKS 


THE ABC OF THE 
TELEPHONE books are 
reprinted from the pop- 
ular series of articles by 
Frank E. Lee, currently 
appearing in TELEPH- 
ONY. The books give 
on-the-job application 
of technical know-how 
to thoroughly under- 
stand the telephone 
job. 


These are the books telephone companies are 
using ... over 30,000 ABC books have been 
shipped to large and small telephone com- 
panies all over the world. 


VOLUME | COVERS: 


Basic Circuits, Transmitters, 
Receivers, Induction Coils, 
Generators, Ringers, Relays, 
Line Protection, Dials, Auto- 
matic Switching, Principles 
of Protection, Drop Wire In- 
stallation. 

21 CHAPTERS 


VOLUME Ill COVERS: 


Storage Batteries, Metallic 
Rectifiers, Electronic Tubes, 
Key Equipment, Carrier Cir- 
cuits, Community Dial 
Offices, Central Office Serv- 
ice Objectives, Exchange 





| 


VOLUME II INCLUDES: 


Installation and Maintenance 
of Sub-Station Protection, 
Station Wire Installation, 
Subscriber Station Installa- 
tion, Fault Locating, Relay 
Circuit Analysis, Loading 
Coil Theory. 


20 CHAPTERS 


Plant Trouble Reports and 
Analysis, Central Office 
Cross-connections, Routine 
Maintenance Schedules, Cir- 
cuit Drawings, Wiring Dia- 
grams. 

31 CHAPTERS 


Order a sei of the three ABC books for each 
of your men. 72 chapters—284 pages (81x 
11) in the three volumes. Hundreds of illus- 
trations. This is the BIG telephone training 


value. 


Order any volume separately or combine your requirements to 
take advantage of the lower quantity prices shown on this 


schedule. 


No. OF COPIES 
{— 5 copies 
6— 25 copies 

26— 50 copies 

5i— 500 copies 

50!1—1000 copies 


VOL. | 
$1.50 ea 
1.35 ea. 
1.20 ea. 
1.05 ea. 
95 ea. 


VOL. II 
$1.50 ea. 
1.35 ea. 
1.20 ea. 
1.05 ea. 
95 ea. 


VOL. Ill 
$2.50 ea. 
2.25 ea. 
2.00 ea. 
1.75 ea. 
1.60 ea. 


Frank E. Lee, Publisher 
1751—183rd Street 


USE THIS COUPON—ORDER NOW 


Homewood, [Illinois 


Frank E. Lee, Publisher, 1751—183rd St., Homewood, Illinois 
PLEASE SEND THE FOLLOWING COPIES: 


VOL. | 


Name 


a 


VOL. Ill 





Company_ 





Street 





a 
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ALTEC TELEPHONE EQUIPMENT 


Compact « Versatile - Easy to Service 


The advanced design of ALTEC telephone equipment makes it ideal for 
modern telephone systems. In addition to its reliability and high standard 
of performance, ALTEC equipment requires a minimum amount of space. 
Inherent flexibility makes it useful in a wide range of applications. Easy 
maintenance is designed in to save time 

and money in servicing. 


447A TRANSISTOR AMPLIFIER 
Telephone Repeater Type 


Directly interchangeable with vacuum 
tube repeaters; dimensions are identical. 
Requires only 24-48 volts. Eliminates 
need for 130v supply. 


SPECIFICATIONS: 

Type: Repeater Amplifier (transistorized) « Gain: 37 db from and into 600 ohm 
loads « Power Output: +18 dbm (at +10 dbm distortion is 1.5%, 300-3000 cps) « 
Frequency Response: —-1 db at 200 and 5000 cps referred to 1000 cps « input 
Impedance: 600 ohms « Output Impedance: 600 ohms * Output Noise Level: —70 
dbm « Controls: Input volume control which varies gain from —2 db to maximum 
gain * Power Required: 17 - 24 v (50 ma @ 20 volts) * Transistors: 1 — 2N191, 
1 —2N188A * Dimensions: 134” x 13%” x 6” © Color: Cadmium plate with dichro- 
mate finish « Weight: 14 oz. « Mounting: 11 pin Amphenol 86 CPN plug « Monitor 
Tap: Auxiliary output winding 11 db below 600 ohm winding available at test 
jacks on front panei and at connector pins at rear of unit * Accessories: Panel 
for rack mounting 10 repeaters; Rack mounting power supply capable of energiz- 
ing 100 repeaters; Equalizer; Panel for mounting up to 10 equalizers; Assembly 
for mounting a 447A in 105B apparatus box. 


444B AMPLIFIER 
COMPRESSION TYPE 


Compression, attack and 
recovery times are fixed 
quantities providing 
optimum performance 
for message use. 


SPECIFICATIONS: 

Type: Compressor Amplifier * Gain: 600 ohm input: 70 db « Bridging input: 57 
db bridging 600 ohm line * Maximum Compression: 35 db change in input results 
in 15 db change in output * Power Output: 34 dbm at 30 db compression; 25 dbm 
with rectifier tube removed « Frequency Response: —2 db at 100 and 3000 cps 
relative to 1000 cps; More than 10 db down at 10,000 cps « Input impedance: 
600 ohms balanced and 12,000 ohms balanced for bridging * Source Impedance: 
600 ohms « Load impedance: 4 and 600 ohms « Noise Level: 80 db below rated 
output; —115 dbm equivalent input noise * Power Supply: 117 volts, 60 cps, 30 
watts *« Tubes: 1—6BC8, 1—6AL5, 2—12BY7A * Dimensions: 9” x 6” x 5” © 
Weight: 7% Ibs. * Attack Time: 50 milliseconds * Recovery Time: 1 second for 
63% recovery * Harmonic Distortion: At 33 dbm output, less than 5%, 200 - 
4000 cps; At 30 dbm output, less than 2%, 200 - 4000 cps. 


$-17B PROGRAM 
AMPLIFIER SYSTEM 


Cabinet houses two program- 

quality 437B amplifiers capable 

of multiple tandem operation, 

two 17224 equalizers, and two 

jack fields to facilitate testing, 
equalizing, and monitoring. Each amplifier contains its own AC power 
supply and mounts in the cabinet independently on a plug-in basis for 
easy replacement and centralized maintenance. 


SPECIFICATIONS: 


Output Power: +24 dbm « Distortion: not over 42% THD (30- 15,000 CPS at 
+24 dbm) « Gain: at least 44 db; adjustable to minimum of 8 db « Gain adjust- 
ment: 2 db steps and 142 db vernier * Frequency response: +1 db, 20 - 20,000 
cps * Equiv. input noise: —115 dbm « Input impedance (internal): 150/600 ohms 
+5% * Output impedance (internal): 150/600 ohms +5% as measured at output 
of the bridge « Longitudinal balance of input circuit and output circuit with 600 
ohm connection: 55 to 60 db at 40 and 15,000 cps; 70 db at 1000 cps « Tubes: 
1—12AY7, 2—12BY7A « Electrolytic condensers: Sprague 17D or equivalent « 
Transformer insulation: 1500 volt insulation between primary and secondary 
windings * Impendance change simply accomplished by reversing the impedance 
plug. Occupies 9%” of 19” rack space. 


For complete information about ALTEC telephone and paging equipment write to 
address below or call PRospect 4-2900. 


Famous for Quality and Dependability 


ALTEC LANSING CORPORATION 
1515 S. Manchester Ave., Anaheim, Calif. 
A subsidiary of Ling-Electronics, Inc. 





in the Navy as an ensign and served 
for a year on a destroyer in the South 


Pacific. 


He then was assigned as Bu- 


reau of Aeronautics representative at 
Nash-Kelvinator for three years. He 
was discharged in 1945 as a lieutenant 
commander. 

He founded the Lord-Taber Co., an 
electrical manufacturing firm in Canan- 
daigua, N. Y., in 1945, and served as 
its president until 1949. Subsequently 
he sold his interest in the firm. 

From 1949 to 1957, he was employed 
by the General Electric Co., and served 
as manager of manufacturing in Syra- 


cuse, 


. Y. Later, he served as man- 


agement consultant in New York City. 
For a brief period in 1957, he was di- 
rector of manufacturing for the War- 


wick Mfg. Co., 


Chicago, III. 


F. J. Bell Named GT&E 


D.C. Vice President 

Frederick J. Bell will become vice 
president — Washington, D. 
for General Telephone & Electronics 
Corp. effective Jan. 7, Donald C. Power, 
chairman and chief executive officer 
announced recently. Col. 
Black will continue as vice president— 
Washington office of General Telephone 
Service Corp. 

Rear 


now 


senior vice president—industrial 


C., office, 


Percy G. 


Admiral Bell, USN (Ret.) is 


In his new 


F. J. BELL 


post, 


of the 


and public relations for Sylvania Elec- 
tric Products Inc., a GT&E subsidiary. 
Admiral Bell will re- 
port to Thomas A. Boyd, executive vice 
president—administration for General 
Telephone & Electronics. 

Admiral Bell will be 
coordination 
tween the over-all General Telephone & 
Electronics organization, 
parent company 
and the 


relationships 


responsible for 


including the 
and the subsidiaries, 
various branches and agencies 


of the federal government in Washing- 
ton. 

GT&E organizations with Washing- 
ton offices include General Telephone 
Service Corp., Sylvania Electric Prod- 
ucts Inc., Automatic Electric Co., Au- 
tomatic Electric International, Inc., and 
Lenkurt Electric Co., Inc. The func- 
tions and staffs of these organizations 
will continue as at present. 

Prior to joining Sylvania in March, 
1959, Admiral Bell had served for six 
years as executive vice president of the 
National Automobile Dealers Associa- 
tion, with headquarters in Washing- 
ton. 

Before joining NADA in 1953, Ad- 
miral Bell was director of human rela- 
tions and a member of the board of 
directors of McCormick & Co., Balti- 
more, Md., one of the world’s largest 
producers of spices, extracts, tea, and 
coffee. 

A native of Norfolk, Va., he was 
graduated in 1924 from the United 
States Naval Academy, and remained 
in the Navy until 1948, when he re- 
tired at his own request. 

During World War II, he was 
awarded the Navy Cross for the action 
of the dotuaner which he 
commanded, in the Battle of the East- 
ern Solomons. 


Grayson, 


His other awards include the Bronze 


+ 


Prepare tor 


DISTANT DIALING 
with 
UNIVERSAL 
COMPUTER INTERCEP 
DIGIT ABSORBERS for 2-5 Numbering 


Code-to-Selective RINGING CONVERTERS 


Toll or Local and Toll 
End Office or Toll Center 


SOLD THRU ALL LEADING 
TELEPHONE DISTRIBUTORS 
_ FOR FULL PARTICULARS 
PLEASE WRITE DIRECT TO 

UNIVERSAL 


TELEPHONE 
DIVISION 


UNIVERSAL 


CONTROLS CORPORATION 
OFFICE AND PLANT-CARROLLTON, TEXAS 


e| ‘on CONSULT YOUR DISTRIBUTOR 
of e eg MAIL ADDRESS-P. 0. BOX 13122, DALLAS 20. TEXAS 
FOR DETAILS Telephones: Carrollton 3885 — Dollos CH 7-3123 


ON ORDERS DIRECT TO UNIVERSAL, BILLING WILL BE THRU YOUR PREFERRED DISTRIBUTOR. 
TELEPHONY 


SPREARRRAS SLA, 





Star (combat), a number of commenda- 
tions, the Purple Heart, and the Pa- 
cific Campaign (five battle stars). 


His naval service included duty in 
destroyers, cruisers, and battleships, as 
well as extensive assignments on the 
staffs of fleet commanders as aide and 
flag lieutenant, aide and flag secretary, 
and operations officer. 

Admiral Bell is a member of the 
advisory council on distribution to the 
Secretary of Commerce. He is a mem- 
ber of the American Management As- 
sociation’s personnel planning council. 


J. L. Robb Moves Up to 
Presidency, Superior Cable 

The Superior Cable Corp. of Hickory, 
N. C. has announced the election of 
James L. Robb as president of the com- 
pany. He succeeds R. Walker Geitner, 
who has become chairman of the board 
of directors. 

Mr. Robb, an electrical engineer and 
graduate of George Washington Uni- 
versity, has been with Superior Cable 
Corp. since its inception. He has served 
successively as assistant to the presi- 


. ROBB 


the Rural Electrification Administra- 
tion for five years, serving as assistant 
chief engineer of the telephone engi- 
neering division. He also was an out- 
side plant engineer with the New York 
Telephone Co. for eight years. 


dent, chief engineer, vice president, and 
as executive vice president prior to as- 
suming his new post. 


During World War II, he was as- 
signed to the Telephone Communica- 
tions Section of the U. S. Coast Guard, 
and later served with Signal Corps In- 
telligence as a research analyst. 


Long associated with the communi- 
cations industry, Mr. Robb worked with 


Acton Laboratories Names 
Sales-Service Companies 

Acton Laboratories, Inc., a subsidiary 
of Technology Instrument Corp. of 
Acton, Mass., producers of electronic 
laboratory test instruments, recently 
appointed two companies to extend 
Acton’s nationwide sales and service. 

The companies are: 


Landers, Zachary & Peterson Co., 601 
South Jason St., Denver 23, Colo., for 
the territory of Colorado, Utah, and 
Wyoming; and 

Premmco of Arizona, P.O. Box 663, 
Scottsdale, Ariz., for Arizona, New 
Mexico, and El Paso County, Tex. 


AE to Start Using Solderless 
Wrapped Connection Process 

Automatic Electric Co. this month 
begins using solderless wire wrapped 
connections on certain terminal blocks, 
selector and connector jumper-type 
shelves. The new method will be ex- 
tended over an approximate two-year 
period to cover the conversion of other 
equipment items. 

The solderless process is reported to 
provide a gas-tight, corrosion-resistant 
connection that is less subject to break- 
age due to vibration, and permits easier 
inspection and tracing of defective 
joints. 

Wire wrapping also eliminates the 





Offers fast accurate amplitude 
measurements throughout the 
frequency spectrum of 

300 cycles to 400 Kc 


This instrument utilizes the heterodyne principle 
with balanced modulation and highly selective 
crystal filters which achieve the high resolution 
needed for accurate amplitude measurements of 
Carrier and Microwave Sub Carrier channels. 


Direct reading in DBM for 135 
and 600 ohm circuits or bridging. 


SPECIFICATIONS 
Model 2174-A 


Frequency Range: 300 cycles to 400 bey Level-—72 dbm to + 32 dbm 
(full scale) at 600 OHMS Accuracy: + .5db from —80 to +32 dbm; 1 
to 400 Kc. Selectivity: 6db down 80 cycles off: 60 db down 480 cycles off. 
Wider crystal filter and demodulator for monitoring SSB, AM, and FM— 
internal speaker and headset jack. Spurious Response: Below 60db, low 
intermodulation: Below 60 db. Power Requirements: 115V, 
50/60 cycles—48 Watts. Weight, 28 Ibs. 


¥ CONT 


JANUARY 2, 


9351 E. 59th Street 
1960 


A Division of: 


RAILWAY COMMUNICATIONS, 
Dept. T, Raytown 33, Mo. 


INC. 
Phone: Fleming 3-2100 
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possibility of wire clippings and loose 
solder becoming lodged in the equip- 
ment. Connections, AE says, are made 
with a portable tool that securely 
wraps the wire around each terminal. 

Soldering defects — solder splashes, 
cold solder joints, air holes, etc.—ate 
said to be completely eliminated from 
the new process as the use of solder, 
fluxes, heat, and tinning are no longer 
needed. 


Giorgi Manager 2-Way Radio 
For GE Communications 

Robert A. Giorgi has been named 
manager of market development for 
two-way radio equipment at General 
Electric’s Communication Products De- 
partment national headquarters in 
Lynchburg, Va. 


The appointment was announced on 
Dec. 18 by Kent J. Worthen, national 
manager of General Electric mobile 
communication sales. Mr. Worthen said 
Mr. Giorgi will integrate market de- 
velopment efforts of G-E district two- 
way radio offices throughout the nation 
and will stimulate sales expansion ac- 
tivities of several hundred manufac- 
turer’s representatives. 

Mr. Giorgi joined General Electric’s 
communication engineering organiza- 
tion at Syracuse, N. Y. in 1952. 
G-E’s 


He transferred to two-way 


MAGNOLIA GLAYZIT 
Telephone Refinisher 


. POLISHES 


2. WIPE IT OFF 
and presto: A HARD 
py GLOSSY SURFACE that 
lasts for months. 


AMERICA'S FINEST SPRAY WAX 


Cleans, revitalizes, preserves the surface! 
Dustproof—polish can't come off on cloth 
when dusting. Only dust comes off! 

Restores cabinet-maker's finish to furniture! 


Adds years to life of any finished surface! 
Supreme for telephones. 


MAGNOLIA CHEMICAL CO., INC. 


CHICAGO « LAFAYETTE, INDIANA 
ATLANTA + DALLAS + LOS ANGELES 


Distributed by 


LEICH SALES CORP. 
427 WEST RANDOLPH STREET 
CHICAGO 6, ILL. © RAndolph 6-5441 
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R. A. GIORGI 


radio sales office at Boston in 1953 and 
a year later, appointed 
sales manager covering 
England states. 


S. J. Rosch Retires 
From Anaconda 


was 
several 


After 48 years of association with | 


the electrical wire and cable industry, 
Samuel J. Rosch has retired from active 
duty with Anaconda Wire & Cable Co. 
as of Dec. 1. Forty of these 48 years 
were with Anaconda Wire & Cable and 
its predecessors. 


As consulting cable engineer, he was | 
“ambassador-at-large” for the company, 
assistance | 


providing customers with 


and counsel. 

In his travels, he talked on scientific 
developments in the and cable 
industry to more than 800 audiences. 
He translated difficult engineering lan- 
guage into simple, understandable terms 
-——an ability which was said to make 


wire 


his talks as exciting to non-technical | — 


groups as to highly-trained engineering 
specialists. His talks were also given 
as part of Anaconda’s training and 
indoctrination program. 

Mr. Rosch has been president of the 
Insulated Power Cable Engineers Asso- 
ciation (IPCEA). He is a life member 
of IPCEA and the American Institute 
of Electrical Engineers. He has re- 
ceived several citations from the United 
States government for his wartime ac- 
complishments. 

He is responsible for wire and cable 
patents, some of which have been li- 
censed for use by other companies in 
the industry. His invention for apply- 
ing carbon black tapes to electrical 
conductors is said to be of the 
outstanding developments for improv- 
ing the serviceability and life of paper- 


one 


| lead power cables. 


His early days in the wire and cable 


district | 
New | 


industry go back to 1910 when he 
started work for the Safety Insulated 
Wire & Cable Co. in New Jersey. 

In 1919, he became assistant super- 
intendent of the National Conduit & 
Cable Co. at Hastings-on-Hudson, N. Y. 
He joined the American Brass Co. when 
it acquired National Conduit in 1923, 
and became associated with Anaconda 
Wire & Cable Co. when it took over 
operations at Hastings in 1930. 

At Hastings, he served as manager 
of insulated product development until 
1948, when he was appointed consulting 
cable engineer, a position he held until 
his retirement. 


Elect PT&T Vice President 

J. W. Hull has been elected a vice 
president of Pacific Telephone & Tele- 
graph Co. effective Dec. 1. The an- 
nouncement was made by Glen Ireland, 
vice president-operations. 


CABANISS- POGUE COMPANY 


Consulting Engineers 


Appraisals—Cost and Rate Studies 
Financial Assistance 


GRANT BLDG., ATLANTA, GEORGIA 


CARL C. CRANE, INC. 
Consulting Engineers 
121 S. Pinckney St. Madison 1, Wis. 
Telephone Alpine 6-0247 





CLIFTON APPRAISAL COMPANY 


1534 WALTHAM ROAD 
COLUMBUS 21, OHIO 


Inventory & Appraisal 
Rate Adjustments 
Continuing Property Records 


JOHN F. CLIFTON, Chief Engineer 


McGRATH 
ENGINEERING, INC. 


Consulting Engineers 


209 West 6th Street 
TOPEKA, KANSAS 


Telephone CE 2-2358 





SLOAN, COOK & LOWE 
CONSULTING ENGINEERS 


Appraisals—Original Cost Studies 
Plant, Traffic and Commercial 
Engineering 

120 S$. La Salle St. 


Chicago 3, Ill. Tel.: FRanklin 2-5924 





Celerommuniration 
Consultants 


P.O. BOX 6224, MOBILE, ALABAMA 
TELEPHONE GR 7-7020 OR GA 6-7767 


“Complete Engineering Services” 


TELEPHONY 





ROBERT E. FOLEY 
CONSTRUCTION CORP. 
Se ate — ETRE Comer 

and Molatenance of 


as a ee STREET 
BINGHAMTON, N. TEL. 2-7215 





CABLE CONSTRUCTION CO. 
1512 Center St. Tacoma, Washington 


ENGINEERING - CONSTRUCTION 
SPLICING - CABLE PLOWING 


CENTRAL OFFICE INSTALLATION 
World-Wide 


PROFESSIONAL ENGINEERING 
AND CONSTRUCTION SERVICES 


Piant Construction Crews + Installer Repairmen 
Cable Splicers 


CENTRAL OFFICE INSTALLATION 
HENKELS & McCOY 


PHILADELPHIA 
1800 Johnson St. Elkhart, Ind. Tel. Congress 4-1121 
Atlanta, Ga. CE-7-4153 Ocala, Fla. oe 
Ashland, Ohio 3-7543 St. Johns, M 966 
Bicomingten, ii. 6-1850 = James, sian. 492 
660 Wausau, Wis. 2-2356 


seibininnnses Has Built Our Business 





Electric Power and Communications 
Construction 


E. & C. CONTRACTING CO. 


Box 191 
Paoli, Indiana 
Phone 7821 


TUDOR AND YAGER, INC. 
Telephone Construction 


TIPTON, INDIANA 
Phone OSborne 5-2267 


“ise 
we Cre 
As 
VEL Youenre 
‘_pcharonm, Ine. 
Write For 
FREE 


Literature 


yf URPHY)- 


ENGINEER. 


- 
a 


4419 TULSA ec 
HOUSTON 24, TEXAS oe 





ARCHIE DAVIS, INC. 
UNDERGROUND CONDUIT AND 
MANHOLE CONSTRUCTION 
BURIED CABLE—CABLE PLOWING 
POLE LINE CONSTRUCTION 

522 Forest St., Jacksonville 2 
Telephone: Eigia 3-7501 





YOUR DIALS 


Reconditioned by Specialists 


Exclusive Materials and 
Techniques Applied to All 
Makes and Types 


DIAL HAVEN INC. 


P. ©. BOX 655, MONROE, N. Y 
STory 3-2221 


FREE Estimates 
PLOWING 


(Buried wire & cable) 
Call Collect 


MULLEN 
CONSTRUCTION COMPANY 


2002 E. Wisconsin Ave REgent 4-988) 
Appleton, Wisconsin 





A RIVER TO CROSS? 


Submarine Cable — 25 pr #19 ga., double “per. 
lead covered, double wire armor, jute protected. 800 
ft per reel: price per reel = (18 ree 


Direct Burial, lead cov., r. #22 ga. PILC, double 
steel tape armor, jute. 1800 ok (one reel) $200. M ft. 
26 pr #19 ga. PILC, double steel tape armor, jute. 
(1400 ft only) $400. M 


Plastic Burial Cable 6 pr #19 ga. (stranded) with 
i #16 ga. quad. shielded PVC ins. & jacket wire armor. 
(sample on request) 


only) 


Lead. 51 pr #19 ga. plus 4 Video pr. #16 ga. (copper 
shielded) poly eth. ins. (1300 ft only) $750. per M ft. 


Special Purpose cable available for immediate de- 
livery at special low prices. Interior & exterior types. 


Lead, plastic and braid Switchboard cable available 
at special prices. 


Twisted Drop Wire #104, Copperweld 40%, Neoprene 
covered, $50. per M ft. 


Twisted Pair Drop #20, Copperweld 40%, $15. per 
M ft. 








QUADDED CABLE lead 


7 quad #19 ga. PILC (100,000 ft) 3-4 M ft. per reel, 
$200. per M ft. 


37 quad #19 ga. PILC 1050 ft, $650. per M ft. 
7 quad #19 ga. Plastic Superior, 5300 ft, $250. per 
M ft. 


11 pr #19 ga. PILC 1400-1600 fi reels, 4000 ft total, 
$200. per M ft 


26 pr #19 ga. Neoprene 1400 ft (not coded), $250. 
per M ft. 


101 pr #22 ga. Plastic 1300 ft, $750. per M ft. 
303 pr #22 ga. Ankoseal 775 P, 2000 ft, $2. per foot. 


Flexible Neoprene cables for elevator and other mo- 
bile use from 5 pair to 40 pair (also unpaired multi- 
conductor). 


Drop Wire, Neoprene (reinforced) #18 ga. Copper- 
weld. Slightly used A-I condition, in coils of approx. 
500 ft lengths, $10. per M ft. 
Satisfaction Guaranteed—we ship on 
approval—freight allowed on carloads 


Telectric Co. 


Telephone: Richmond 8-2249 


1218 VENICE BOULEVARD 
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LOS ANGELES 6, CALIF. 





CLASSIFIED SECTION 


Rates 15 cents per word payable in advance. Minimum charge $3.00 for 20 words or less. 
Classified advertisements must reach us 8 days before publication date. 


POSITION WANTED 


MIDDLE AGED MAN WITH 25 
YEARS OF EXPERIENCE in all 
phases of outside plant construction 
work. Desires position as foreman for 
some expanding company. Write Box 
No. 4340, c/o TELEPHONY. 





YOUNG MAN WITH NINE YEARS | 


telephone experience desires permanent 
responsible technical position with an 
Independent telephone 
Penna., Va., 


Some telephone engineering and super- 
visory experience. Write Box No. 4339, 
c/o TELEPHONY. 


HELP WANTED 


CABLE SPLICERS, Station Install- 
ers, Equipment Installers, Linemen. 
Experienced men needed. Steady work, 

pay. Henkels & McCoy, 1800 John- 
son St., Elkhart, Indiana, or 6100 N. 
20th St., Philadelphia, Pa. 


AMBITIOUS MEN qualified as Sta- 
tion Installers, Equipment Installers, 
Cable Splicers, Linemen. Work in Mid- 
west. Harris-McBurney Company, Inc., 
P.O. Box 267, Jackson, Mich. 





CABLE SPLICERS « LINEMEN 
STATION INSTALLERS 


STEADY WORK, GOOD PAY 
MIDWEST LOCATION 


The Weikel Line Company, Inc. 
FORT WAYNE, IND. 





| and small switchboards. 


company in! 
a., Md. Thoroughly | 
trained in operation of step-by-step dial | 
switching and toll ticketing systems. | 


HELP WANTED 


- REPAIRMAN to rebuild telephones 
Steady, good 
working conditions. Middle aged man 





| preferred. Telephone Repair & Supply 
Co., 1760 W. Lunt Ave., Chicago 26, Ill. 





TELEPHONE ENGINEER with de- 
sign and construction experience for 
Project Engineer position in West In- 
dies. Write Box No. 4336, c/o TELEPH- 
ONY. 

CENTRAL OFFICE EQUIPMENT 
MAN for maintenance and repair of 
new Kellogg K-60 crossbar equipment. 
Prefer man with some carrier expe- 
rience. Write Newman Jacobson, Water- 
town Telephone Co., Watertown, Minn. 





Experienced man holding Class "B" 
license who can maintain microwave 
and do general telephone repair. Live 
and work in seacoast area of southern 
California. Excellent pay. Write to 
Box 3141, Beverly Hills, California. 


TELEPHONE ENGINEER — Must 
be an electrical engineering graduate 
with experience in plant, traffic and 
commercial departments. This is an un- 
usual opportunity for an engineer with 
managerial and administrative ability 
to use and develop all of his possi- 
bilities. Location—Southern Connecticut 
—at the headquarters of a nationwide 
utility company. Reply sending a com- 
plete resume to Box No. 4338, c/o TE- 
LEPHONY. 


AUTOMATIC ELECTRIC 
RELAY RACKS AND SWITCHES 


RELAY RACK—Automatic Electric +H-46590-3, 19'/2"x108" with 2 Fuse Panels 


#H-64229-1. (NEW) 


REPEATER SWITCH—<Automatic Electric 


Auto. to Auto. (NEW) 


REPEATER SWITCH—Automatic Electric 


Auto. (Used—Very Good) 


#H-61678 Trunk (Pulse) Repeater, 


#H-61282 (C-447) 2 way Auto. te 


REPEATER SWiITCH—Automatic Electric +H-61693 on #D-856374-A, 2 way 
between PAX and Manual Central Office convertible to Automatic Central 


Office. (Used—Very Good) 


REPEATER SWITCH—+#D-169 Auto. to Auto. 2 Circuits per base (Excellent 


Condition—Print available) 


CONNECTOR SWITCH—Automatic Electric Co. +8-278 Intertoll connector 
ckt. 10 party frequency selecting last digit party designation with new minor 


switch. 


| 


WANTED TO BUY 


WANTED ALL MAKES OLD 
TELEPHONES—our truck will pick 
up and pay — Cash on the spot. Tele- 
phone Co., Turtle Lake, Wis. 


TELEPHONES—all types—any con- 
dition, candlesticks, wall sets, etc. 
Write ——- quantities available. 
Our trucks 1 pick up. aie to Box 
No. 3952, c/o TELEPHONY 


FOR SALE 


45—MURPHY ONE-MAN CABLE 
TESTER Model C, good condition, 
greatly reduced price. Write Box No. 
4337, c/o TELEPHONY. 





HALF- TON FORD. UTILITY 
BODY — $250.00. Rudolph Telephone 
Co., Clarence Favell, Mgr., Rudolph, 
Wis. 


ONE NEAL MODEL B SPINNER 
complete with chest. This spinner is in 
good working condition. Manning Tele- 
phone Co., Manning, Iowa. 


SIX (6) TOLL TICKET ‘SORTING 
RACKS smooth green finish, like new 
condition. Will sell all or part. Con- 
tact The Mansfield Telephone Co., Box 
210, Mansfield, Ohio. 








LEICH 901-wall or desk magneto tele- 
hones. Cleaned, tested and guaranteed, 
16.50 each. As removed from service, 

no broken or missing parts, $15.00 each. 
Turtle Lake Tel. Co., Turtle Lake, Wis. 


STROMBERG- CARLSON JUNIOR 
MULTIPLE COMMON BATTERY 
SWITCHBOARD — MDF — Relays — 
Charger — 24 volt battery. Write for 
more information and price to: Farm- 
ers Independent Telephone Co., Grants- 
burg, Wis. 





ORDER FROM L. E. S. 


AND PAY LESS 
LINEMEN'S CONSTRUCTION TOOLS 
PROMPT DELIVERY FROM STOCK 
Send for Bargain Stock List No. LT. 
LINE EQUIPMENT SALES 
46 W. Harrison St. Chicago 5, lil. 





SPRING TENSION G GAUGE ir 


Extremely accurate for 

settings or checking tension ae gen re- 
lay and other springs. 

+ “= made — accurately 


SELECTOR SWITCH—Automatic Electric #H-51223A or #D-205179A, PAX 
Restricted Service. (Used—Very Good) 

INFORMATION TURRET—Iincludes Turret Type Cabinet and separate Relay 
Rack prewired to terminals A.E. #H-79779-FR, 10 information trunks from 
selector level, 5 trunks from attendants cabinet. One 2 way trunk to line 
equipment. (NEW) 


BUCKEYE TELEPHONE & SUPPLY CO. 


1250 KINNEAR ROAD WHUdson 8-0655 COLUMBUS 21, OHIO 


alibrated. 
+ Definite and dependable. 
Construction: Nickel silver 
frame with scale calibrated— 
front and back. Indicating 
spring. Folding handle. Ad- 
justable tension attachment. 
$1G-2-D — (#70-D STG-2-3 — (#70-3 
type) grams, type) 0-150 grams, 5 


5 ‘ teps. 
S16-2-H (70-6 81G-2-F — (#70-F 


type) 0-30 grams, 2 type) 10-0-10 grams, 
gram steps. 1 grom steps. 


P. K. NEUSES, INC. 
511-19 N. Dwyer St., Arlington Heights, Ill. 


TELEPHONY 





TELEPHONE CABLE 
CLOSEOUT!! 


LOWEST PRICES 
HIGHEST QUALITY 


SATISFACTION GUARANTEED 


SIZE 


19/ 
19/ 
19/ 


19/ 
19/ 
19/ 


6 pr 
11 pr 
1! pr 


16 pr 
26 pr 
51 pr 


19/101 pr 


22/ 


Il pr 


22/101 pr 


19/ 
19/ 
19/ 
19/ 
22/ 
22/ 
22/ 


22/ 
22 


22/ 
22/ 


22/ 
22/ 


6 pr 
18 pr 
51 pr 
75 pr 
6 pr 
I! pr 
Il pr 


16 pr 
16 pr 


51 pr 
51 pr 


76 pr 
76 pr 


22/152 pr 
22/152 pr 


22/202 pr 


22/404 pr 


SIZE 
22/10 pr 
22/50 pr 


20/ 
20/ 


SAMPLES AVAILABLE 


PRICE PER 


DESCRIPTION QUANTITY 1000 FEET 


Paper & Lead 

Paper & Lead 

P & L- Armor - 
Jute 

Paper & Lead 

Paper & Lead 

P & L-Neo 
Jacket 

Paper & Lead 

Plastic 

Plastic 

Plastic 

Plastic 

Plastic 

Plastic 

Textile & Lead 

Textile & Lead 

P & L- Armor - 
Jute 

P & L- Neo 
Jacket 

Rubber & Lead - 
Neo Jacket 

Textile & Lead 

P & L-Neo 
Jacket 

Paper & Lead 

P & L- Armor - 
Jute 

Paper & Lead 

Rubber & Lead - 
Neo Jacket 

P & L-Neo 
Jacket 

Paper & Lead 


Solid 


3504 $140.00 M 
708 180.00 M 


2264 
4312 
1396 


260.00 M 
250.00 M 
375.00 M 


1274 500.00 M 
397 1.25 ft. 
3153 100.00 M 
2367 750.00 M 
700 150.00 M 
600 295.00 M 
800 500.00 M 
1239 600.00 M 
8000 $70.00 M 
13748 120.00 M 


382 160.00 M 
2850 210.00 M 


1059 295.00 M 
588 450.00 M 


1500 500.00 M 
250 500.00 M 


317 600.00 M 
465 1.25 ft. 
1000 1.25 ft. 


1000 1.50 ft. 
137 2.25 ft. 


ARMOR SHIELDED 


DESCRIPTION QUANTITY 


17,000° 
Str 4,600' 


PRICE PER 
1000 FEET 
$120.00 
395.00 


NEOPRENE JACKETED 


3 pr 
5 pr 


20/10 pr 
20/10 pr 


19/ 


5 pr 


19/10 pr 


Str 2,500' 
Str 7,000° 
Str 1,992'° 
Sol 1, 
Sol 18,000° 
Sol 33,000’ 


$ 45.00 
65.00 
135.00 
170’ 130.00 


95.00 


SPECIAL—Drop Wire 


18/2 Copperweld, Reinforced, Parallel— 
100' Lengths—Neoprene 


$8.50 per M 


SAVE MONEY—SAVE TIME 


ALL NEW MATERIAL 
Phone TEmplebar 2-3546 Oakland 


For Prices!! 
Ask For “SCOTTY” 


WILLIAM CERESKE 
Company 
Electric Wire and Cable 


1401 MIDDLE HARBOR ROAD 
OAKLAND 20, CALIFORNIA 
TEMPLEBAR 2-3546 


Call us for all your cable requirements. 


JANUARY 2, !940 


INSPECTION SERVICE 

“AT TIMBER TREATING PLANTS” 
Of poles, crossorms, and preservative treat- 
ments. Analysis of wood preservatives. Con- 
sultation and 


ai writing. 
A. W. WILLIAMS INSPECTION CO., INC. 
MOBILE, ALABAMA 
New York «+ St. Lows * Portiand 
inspectors stationed throughout the U.S.A. 


FOR ALL OF YOUR CENTRAL OFFICE AND 
PBX INSTALLATIONS, MODIFICATIONS, AND 
ENLARGEMENTS, IT'S THE 


T. E. i. 


TELEPHONE ELECTRONICS INSTALLATION CORP. 
2222 &. Thirtieth St., Erie, Pa. 
MAY WE BE OF SERVICE TO YOU? 


ATLANTIC 


Creosoting Co., Inc., 17 Battery Pl., N. Y. C. 
PINE POLES 
Creosote Oil or Pentachlorophenol 


Boston, Mass. Portsmouth, Va. 
New York, N. Y. Philadelphia, Pa. 
Savannah, Ga. 











35.00 





8B. J. Carney & Co., 100 N. 7th St., 
Minneapolis, Minn.—Western red cedar 
poles. Pentrex Butt Treated or Plain. 


Cascade Pole Co., P.O. Box 743, Ta- 
coma, Wash. — Creosoted Douglas Fir 
and Cedar Poles. 


Cc. M. Christiansen Co.—Northern 
White Cedar Poles, Pentachlorophenol 
treated. Plant and Yards, Phelps, Wis. 


Dierks Forests, inc., Wood Preserving 
Division, 810 Whittington Ave., Hot 
Springs, Arkansas. Southern Pine select 
poles all sizes and lengths, pressure- 
treated, creosote or penta. Also creosote- 
2% penta mixture. Prompt shipment. 


Eppinger & Russell Co., 80—8th Av- 
enue, New York 11, N. Y.—Creosoted 
Poles and Cross Arms. Plants: Jackson- 
ville, Fla.. Norfolk, Va., Eddington, Pa. 


international Creosoting and Construc- 
tion Co., Galveston, Texas.—Creosoted 
Southern Yellow Pine Poles. Plants 
Beaumont and Texarkana, Texas. 


international Paper Co., Wood Pre- 
serving Division —926 Grand Avenue, 
Kansas City, Missouri—*LONG-BELL” 
pressure-treated Southern Pine and 
Douglas Fir Poles—Creosote or Penta. 


Piedmont Wood Preserving Company 
—Creosoted and Creosote-Penta Treated 
Pine Poles. Plant. Augusta, Georgia. 
Yards, Virginia, West Virginia and 
Connecticut. Address inquiries to Box 
1663, Spartanburg, §. C 


Texas Creosoting Company—512 Main 
Street, Orange, Texas—Creosoted South- 
ern Yellow Pine and Dougias Fir Poles. 
Can also treat with “Penta.” 


RECONDITIONED 
TELEPHONES 


W.E. and Kellogg late type +500 
sets with new black cases. Recon- 
ditioned with st. line ringers. 

Price with dial $18.50 
Price dial blank. . $15.50 
Price with dial, less ringer. $15.50 


(install your cycle ringer) 


LEICH 901 MAGNETO DESK 
OR WALL 

Late type instruments with 1600 
ohm ringers and strong generator for 
those long rural lines. Can convert 
to C.B. or dial. 

Price recond. with coil cord $18.50 
Price as is working order $15.50 


NEW WARREN B-500 DIAL 
TEST SET 
The late G type Handset with W.E. 
T-} Transmitter and U-| Receiver. 
Heavy Duty Adaptor to mount 
standard dial, switch to cut trans- 
mitter, belt hook ring and powerful 
test clips. Price .$24.50 


TERMS: Open account for your inspection to rated 
firms. 


REQUEST CATALOG: wire, cable, trucks, hardware, 
switchboords, test sets, parts, tools. 


BOHNSACK EQUIP, CO. 


Germantown, N. Y. Tel. 212, 214 
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Willard Wade 


PAYSTATION REVENUE 
FROM HIGH SIERRA BOOTH 


June 

July 
August 
September 
October 
November 
December 
January 
January 
March 
April 

May 


$ 60.05 
270.35 
293.35 
151.25 
40.75 
59.55 

14.35 
28.05 
22.50 
SNOWED IN 
14.10 


24.30 


TOTAL $979.10 


“Our new Paystation 
averages °8152 per Month”’ 


REPORTS WILLARD WADE, PRESIDENT, CALIFORNIA 
INTERSTATE TELEPHONE COMPANY, VICTORVILLE, CALIF. 


Some folks were skeptical when California Interstate decided 

to install a paystation in the High Sierra mountains, 70 miles from 
Bishop, California. During the winter months, this area is often 
snowed in for weeks at a time! But, Interstate had surveyed 

the location carefully and were confident of their decision. The 
booth is located outside a resort at Mammoth Lakes. During 

the Summer months, this paystation serves tourists and fishermen. 
And, in the Wintertime, the booth is a welcome sight to week-end 
skiers who may become snowbound. 


Let us help you make paystations pay off in your area. Write for 
a free copy of our Survey Simplifier. It helps you find paying 


locations for paystations. Write Automatic Electric Sales 
Corporation, Northlake, Illinois. Or call, Fillmore 5-7111. 


Subsidiary of 
GENERAL TELEPHONE & ELECTRONICS 





Let our “Revenue Men” 


E THE KINKS OUT OF YOUR 


Take a man like 


Orville Spradling... 


Orville is one of our Texas “Revenue 
Men.” 

A member of our Golden Directory 
Club for sales achievement, Orville is 
representative of the “Revenue Men” 
who help telephone companies in- 
crease their revenue from telephone 
directory sales. 

After serving with the Army Air Force 
in Europe during the war, he returned 
to Texas Technical College. Orville 
then became a salesman with the 
Lubbock, Texas, Yellow Pages sales 
unit in 1947. Six years later he was 
promoted to supervisor of the Lubbock 
sales unit. 

Orville lives in Lubbock with his wife 
and two sons. An active member in 
local civic and school activities, he is 
currently President of his church's 
Men’s Sunday School. 


Orville Spradling is another example 
of the “Revenue Men” who work for 
the General Telephone Directory 
Company — who work for you — who 
are an asset to any community in 
which they live. 


KNOTTY DIRECTORY 


PROBLEM! 


Our Directory “Revenue Men” provide the Inde- 


_-pendent Telephone Industry with a flexible and 


highly skilled telephone directory organization. 
These men—working out of 35 strategic locations 
—are experienced specialists, trained to give you 
complete and quality directory service. 


They act as telephone company representatives 
in their day-to-day contacts with your customers, 
not only selling and supervising the sale of Yellow 
Pages advertising—but also acting as public rela- 
tions representatives for you in their dealings 
with the public. 


Thoroughly trained to know any condition that 
pertains to telephone service, they’re experienced 
hands at helping large and small Independent 
Telephone Companies “‘take the kinks out of 
knotty directory problems!” 


Write or phone our office nearest you for our 
Complete Directory Service Plan. 


GENERAL TELEPHONE 


DIRECTORY COMPANY 


1800 Oakton Boulevard . 
, Find It Fast 
Des Plaines, Ill. In The 


VAnderbilt 4-2164 Yellow Pages 


DIVISION OFFICES: Bloomington, Ill. 

Columbia, Mo. «+ Durham, N.C. « Erie, Pa. « Fort Wayne, ind. 
Honolulu,H.1!. « Lexington, Ky. * Long Beach, Calif. « Madison, Wis. 
Manila, P.|. * San Angelo, Tex. « San Francisco, Calif. « Spokane, Wash. 











